
Oracles
By REFLEX

Innovation 
Challenge



2

Contents
1. The Oracles Advertisement

2. The Problems of Today

3. What are the Oracles?

4. A talk with the team, REFLEX 

5. The making of the Oracles.

6. Solid Works Development-CAD

7. 3D Rendering

8. Finance and Resources

9. The journey of the Logo

10. Marketing 

11. Conclusion



Oracles 
TV

Advert

3

https://promo.com/share/5c9fd8178dad8e7d6b3b

5bd9

Please click link or scan QR 

Code using any Normal QR 

code scanning app.
By Vedant Bhardwaj

Inventor and Designer

https://promo.com/share/5c9fd8178dad8e7d6b3b5bd9


4

The Problems of  Today
Every sixty seconds someone becomes prey to what we call phone-influenced 

traffic accidents, in one single year this pandemic of driver-distraction due to 

cell phones, has snatched 1.6 million loved ones from their kin. 

How many of us drive a vehicle or ride a two-wheeler such as a motorbike or 

a cycle? Billions. And how many of us stare at an LCD screen at the traffic 

lights oblivious to the fact that our chances of crashing increase by 23 times. 

But can we not do anything, to potentially inoculate us from such tragedies?
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What are the Oracles?
The Oracles are smart glasses that break the boundaries and delve in to a 
future of safer driving, these glasses provide the user with a heads-up 
display showing the blue navigation line on the road. This virtual projection 
will simulate a view in which the user will see the route in front of their eyes 
on the road. This will prevent any distraction that can be caused by looking 
at your phone. As the driver approaches any places, such as a roundabout 
or at a junction, the blue navigation line will continue to appear on the road 
and allow the user to know exactly what lane they are required to be on and 
where their respective exit is. Furthermore, the Oracles will not stop you 
from hearing lifesaving traffic noises as the Oracles use highly developed 
bone induction techniques which allow you to hear the navigation 
instructions at the same time as you are listening to the traffic.  But these 
glasses are not restricted solely to motorists, they can be used anywhere, at 
any time, and by any user. The glasses will include Google Assistant that can 
solve any queries that you have by just a tap on the glasses side, Google 
Assistant will answer all your queries through a bone inductor



A talk 
with the 

Team 
REFLEX

6

https://promo.com/share/5cb4d7b28dad8

e22640afda6

By Vedant Bhardwaj

Inventor and Designer

Please click link or scan QR 

Code using any Normal QR 

code scanning app.

https://promo.com/share/5cb4d7b28dad8e22640afda6


7



8

,



9



10



11



12



13



14



15



16



17



18



19



20



21

3D CAD Modelling
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By Abdullah Kassim

3D Model Developer
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Finance & Resources

Hi, I’m Raghav Commandur and as Reflex’s Finance 
manager and I’m here to tell you about our financial profits 
and losses. I estimated that on average each month, Reflex 
plan to sell 30-40 glasses each month so each year, we sell 
360-480 glasses. As the glasses come with many features 
the price of  the glasses will be £300 which is cheap as 
people spend a lot on phones. Each year we are estimated 
to earn between £108000-£144000. The amount of  
Titanium used in the glasses is 60%and its estimated that 
for 1kg of  titanium we pay £20. However only 100g is 
used in the glasses so the cost of  titanium in each pair of  
glasses is £2. The overall price to make all the glasses with 
titanium is £720-£960. Our max profit gain each year is 
estimated £143040 and our minimum profit gain each year 
is estimated £107280

By Raghav Commandur

Financial and Resource Manager
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Marketing 

The journey of marketing the Oracles was a long and packed one. It 

involved many aspects such as product, price, promotion and place. It 
also involved the thorough understanding of these smart glasses. I was 
involved in the manufacturing of a flyer in order to bring in a wider 
audience at which the product was aimed at. The poster involved its 
primary colour as red. Additionally, blue was a light and inviting colour, 

that also, in some particular cases, represented cleanliness and 
freedom. The poster also contained a few chosen elements, such as 
black icons to refer viewers to websites, phone contact details as well as 
addresses. The poster limited large blocks of text as this proved to 
distract viewers and “put them off”. I also gained inspiration from other 

professional flyers, and I was aided by tutorials for professional web 
design – this allowed me to incorporate geometric shapes into my 
design.

The marketing team also had to promote the products using video 

footage . This was created using special software programs that blended 
videos from cameras and infographics. The video was also shot in a 
suitable environment to minimise sound and visual distractions. This 
was well put together by members of our team.
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The Journey of the logo

Shubham Kulkarni

Marketing Manager and Logo Designer



THE COMPANY 
NAME 
• While we were discussing the company 
name, after we had chosen the glasses 
product, we brainstormed many names but I 
didn’t think that those represented our 
product.

• But then after some in-depth thinking, we 
came up with one that we all like – Reflex.

• This name suited our product as it 
suggested the fact that our company are a 
company that will change the course of road 
safety-FLEX and make journeys more safe and 
easy. The usage of the RE suggests that our 
team is made of determined colleagues who 
will do anything to bring a safer road future



1 2 3

Initial Hand Drawn Sketches
PHRASE 2 
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The Journey of  the Logo

After I drew the Initial pieces, I choose the 
last one I drew as I thought it would really 
engage our customers. Then I used 2D 
Design, a software we frequently used in 
school, to make a more accurate version of 
the one I drew. I chose the colour green as I 
thought it would suit our theme of cyclists 
and motorcyclists driving in the ‘green’ 
planet but then reconsidered that as after 
doing some research, I realised that blue 
symbolised clarity is widely used in the 
optical industry.
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The Journey of  the Logo

After I had made a version on 2D Design, the 

rest of the team and I really liked it but I 

thought something was missing. I wanted to 

add some relation of the glasses to the logo. 

So I just started experimenting and came up 

with a few designs, such as this one that I 

didn’t really think fitted the logo that well. I 

thought that this one, in particular, deviated 

the customer's attention due to the 

placement of the glasses.
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The Journey of  the Logo

I was about to lose hope on including 
the glasses in our logo so I was just 
looking at my initial hand-drawing for 
some inspiration. And I got a great 
idea of placing the glasses in the 

middle so in that way it can also be 
used as a hyphen. This look gave me 
a great feeling as it engaged the 
target market and also gave them a 
taster as to what our product is. 
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Slogan 
After I had made the logo, the team and I 
went searching for a slogan for the company. 
It had to be quite a short and snappy slogan 
which gave the purpose of the product in that 
single phrase. So after a lot of devising, we 
came up with one that we all liked – for a 
Future on Wheels. This slogan shows that we 
as a company realise the fact that transport is 
revolutionising and is making it a comfortable 
and enjoyable journey. Therefore the logo is 
presented in that way to show that we are 
here to make the life of motorists easy and 
comfortable.



Multi-Purpose Uses

37



38

Multi Purpose Uses

When the user is not driving, the glasses 

will provide the user with important 

information such as texts or the latest news 

updates, they can be used as action Go-

Pros as well due to the camera mounted on 

the front. If the user requests their glasses 

to be photochromatic, a layer of 

photochromatic material can be applied to 

enable the user to use these glasses in all 

weather types. 
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Conclusion

To conclude, please help us to bring the Oracles to life 

and save the millions of  lives that are ruthlessly taken 

away from innocent people just because of  drivers like us 

staring at LCD screens whilst driving. Will you not help 

us stop such unnecessary brutality?  If  yes, please help us 

bring the Oracles to life. 
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