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Viewing Tips  

ÅAll viewers will be muted throughout the 
presentation.  

 

ÅQuestions? You can ask questions in the Q&A box. All 
questions will be answered at the end of the 
presentation.  

 

ÅTechnical issue? Tell us in the Q&Aôs.  
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About the speaker  

Liv Longley is Marketing Manager for Searchmetrics in the United States. 
She works closely with Searchmetrics global teams in communicating 
messages across multiple markets. With a passion for online marketing 
and disruptive media, Liv continues to find innovative ways to exceed 
market demands.  

5/15/2013  È Searchmetrics GmbH 2013 ύ Site 3 

Liv Longley,  

Marketing Manager, 
Searchmetrics  



Who are we?  
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One - Search: The Future of Search Marketing  
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The mind of your consumer  
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First stop ï search engine  
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Is your site her next stop?  
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Search engines are unpredictable  
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