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Jotun SeaStock Management Solution offers superior control and 
predictability of your onboard maintenance. So you can save time,  
reduce hassle and focus on what really matters. Your core business.

Maintain your business the professional way. With Jotun.    

Jotun SeaStock Management Solution.  
The control you need. When you need it.

jotun.com

Predictability and control  
to keep your fleet in shape

Welcome to our stand D03-10 at Nor-Shipping 2019
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Gary Dixon

South Korea’s Hyundai Heavy 
Industries has designed an LNG-
fuelled VLCC that will also use 
wind power.

Class society Lloyd’s Register 
has approved the eco-prototype, 
which will use a combination of 
volatile organic compounds (VOC) 
mixed with LNG as fuel.

The ship will come fitted with 
Norsepower’s rotor sails for 
wind-assisted propulsion.

The VOC recovery system was 
developed by HHI and allows  
the tanker to use fuel produced 
from naturally-occurring vapour 
from the cargo tank during oper-
ation.

REDUCTIONS IN FUEL USE
Tests have shown the rotor sails 
have the potential to cut fuel use 
by between 5% and 7%, dependent 
on operating routes.

Hong-Ryeul Ryu, vice president 
of HHI’s design office, said: “We 
have focused on developing clean 
and smart ships that are techni-
cally reliable and commercially 
feasible.

“We are doing our best to design 
advanced ships that will benefit 
shipowners and lead to eco-friend-
ly shipping. 

"We believe that these efforts 
will bring us a step closer to the 
future.”

Nick Brown, Lloyd’s Register’s 
marine and offshore director, add-
ed: “This LNG-fuelled VLCC is a 
clear step towards meeting the 
IMO’s 2050 GHG [greenhouse gas] 
goal.”

HHI develops 
LNG VLCC  
with sail power

BHP trialling biofuels with 
Fredriksen’s Golden Ocean
Rashpal Bhatti says mining giant ‘can’t stand still’ when it comes to alternative fuels

Holly Birkett
Oslo

BHP has revealed it is trialling 
the use of biofuels for vessel pro-
pulsion with bulker giant Golden 
Ocean.

Rashpal Bhatti, BHP’s vice-pres-
ident of maritime & supply chain 
excellence, broke the news during 
a panel discussion at Nor-Shipping 
yesterday.

“We’re taking biofuels trials 
forward and whilst they’re not 
scalable at a level that we want 
them to be, we learnt yesterday 
in the Nor-Shipping introduction 
that we’ve got to pivot or pre-
serve quickly,” Bhatti said during 
Wednesday’s session, which was 
moderated by TradeWinds’ edi-
tor-in-chief, Julian Bray.

“But you’ve got to start some-
where. So we fail fast — that’s fine. 
Learn fast and move on. But we 
can’t stand still.

“We’re working with GoodFuels 
and with Golden Ocean and with 
other organisations to say that 
we’re going to take that cost up 
front — and, if it works, we’re go-
ing to help them scale it.”

GoodFuels is a Nether-
lands-based producer of “sustain-
able” biofuels, which are manu-
factured using feedstock derived 
from waste or residue products, 
according to its website.

Golden Ocean chief executive 
Birgitte Ringstad Vartdal, who was 
also on the panel, told TradeWinds 
that it was “too early” to comment 
on the fuel project with BHP.

The “bold steps” BHP is taking 
to improve its environmental im-
pact and corporate social responsi-
bility have benefited not only the 
miner’s value chain, but its share 
price too, Bhatti said.

Speaking on the sidelines of 
the conference, Fergus Eley, BHP’s 
manager for ocean freight strate-
gy and planning, told TradeWinds 
that the interests of mining inves-
tors have changed radically over 
the past 10 years.

“It’s a changing dynamic and 
so it’s an interesting way to think 
about value in terms of not just 
share price, but also the types of 
people who want to invest in our 
activities,” Eley said. “The other 
side of it is to look at these trials 

MONEY TALKS: BHP’s 
Rashpal Bhatti tells 

Nor-Shipping delegates 
that his company is 

putting up the money 
for trialling alternative 

marine fuels 
 Photo: Spencer Tan/ 
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and ask: what do our end-custom-
ers think of it?

“We know that some of our 
commodity customers actual-
ly can capture their own value 
when they know that their supply 
chain — maritime, in this case — 
does have sustainability and an 
efficiency angle to it. And they can 
monetise that in some ways.”

FUEL TO BE A DISRUPTER
Eley said the customers taking a 
particular interest in this area are 
within the emerging copper, nick-
el and batteries space rather than 
BHP’s more traditional commodi-
ty customers.

Marine fuel will be one of the 
shipping industry’s biggest dis-
rupters over the next 10 years, 
Bhatti predicted during the con-
ference session.

“Birgitte and other shipowners 

around this table will not be able 
to go to shipyards and get 20-year 
[lifespan] vessels anymore,” he 
told delegates. 

“The banks will not price them 
because they know those ships 
will become redundant in five 
years and new technology will 
come into play. That will change 
the industry forever.”

On Tuesday, Bhatti revealed that 
BHP is partnering with shipping 
and commodity players to devel-
op LNG-fuelled newcastlemaxes 
and VLOCs that can carry coal and 
iron ore from Australia to China, as 
TradeWinds has reported.

“While batteries are still not 
where they need to be, we will  
be the organisation that takes  
LNG bulk shipping forward,” he 
said.

Partners in the LNG fuel pro-
ject include fellow miners Fortes-

cue Metals Group and Rio Tin-
to, plus shipowners MOL, China 
Merchants Energy Shipping and 
U-Ming Marine Transport.

Bhatti said BHP is on a mission 
to help make shipping “much 
much safer”.

“The way we think about it is 
that whatever we’re doing is for 
a purpose and our purpose is the 
safest coverage at the lowest cost 
— in that order,” he said.

Bhatti pointed to the fact that 
800 seafarers are killed at work 
each year.

He also cited a recent United Na-
tions report that said 570,000 peo-
ple will die prematurely between 
2020 and 2025 on the back of emis-
sions from shipping.

“We take that as a huge criti-
cism to us, as the largest charterer 
in the world,” Bhatti said. “We’re 
doing something about that.”
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Wilhelmsen’s Teigen Gude is 11th 
Norwegian woman to top world
Experienced climber and her husband 
‘living the dream’ with Everest success

Andy Pierce
Oslo

Benedicte Teigen Gude, a well-
known shipping figure at the giant 
Wilhelmsen group, has become 
only the 11th Norwegian woman 
to stand on top of the world, hav-
ing successfully climbed Mount 
Everest.

Gude reached the summit on 23 
May in a climb undertaken with 
her husband, real-estate investor 
Gaute Gude Teigen, who was also 
previously with the shipping firm. 

The pair took around two 
months off work to complete the 
adventure, which saw the couple 
become the 58th and 59th Norwe-
gians to tame the world’s highest 
mountain.

Gude told TradeWinds during 
Nor-Shipping that her venture, 
which had only been complet-
ed by 548 women globally before 
this season, was about “living the 
dream and grasping the opportu-
nities life offers”.

“We had a fantastic experience 
where everything went according 
to plan,” said Gude, who is today 
senior vice president of human 
resources and communications at 
the Wilhelmsen group.

“Two things stand out: Reach-
ing the south summit and seeing 
the iconic ridge to the summit, 
and realising that a long-time 
dream would actually come true.

“And, climbing with our awe-
some Sherpas. They are so strong, 
so dedicated, so experienced.

“Honoured beyond words. They 
have become friends for life.”

She described reaching the sum-
mit as “fine but nothing more”, 
knowing plenty of hard work was 
still ahead.

“When you’re at the summit 
— even though it is the highest 
mountain in the world — you’re 
just halfway,” Gude said.

“We just took the necessary pic-
tures and started walking down.”

The couple are experienced in-
ternational climbers, with Ever-

est long established on their list 
as part of a quest to take on the 
famous Seven Summits — the 
highest peaks on the world’s seven 
continents.

Gude said they still have three 
more mountains to climb to com-
plete the set. But they hope to 

climb each of them in the future.
For others wishing to follow 

in her footsteps, Gude has some 
advice: “Make sure you have suf-
ficient experience and a highly 
skilled and trained team with you 
to make the necessary and safe de-
cisions on the mountain.”

HIGH TIME:  
Benedicte Teigen 

Gude (left) and  
(below) with  
her husband  

on the climb to  
the summit of 

Mount Everest 
 Photos: Contributed
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Think big
Hall B is home to the Nor-
Shipping Think Tanks. Taking 
place on the DNB Ocean Stage, 
these intimate events gather 
experts from around the world 
to discuss, understand and 
propose solutions for some 
of industry’s most pressing 
challenges.

Collaboration is the key
Two sessions are planned for 
today, with participants sitting 
down for lively 90-minute 
‘board room’ style discussions. 
The first Think Tank, taking 
place between 10.30 and 12.00, 
will focus on the benefits of 
collaborative networks within 
the ocean space, looking 
at how they can support 

and enable breakthrough 
innovations. Michael Jones, 
founder of the Maritime 
Alliance, will chair the debate.

Paving the way forwards
Today’s second session, taking 
place between 13.00 and 14.30, 
tackles one of our industry’s, 
and the world’s, most 
fundamentally important issues 
– ‘the road to decarbonisation’. 
Di Gilpin, funder of the Smart 
Green Shipping Alliance, will 
lead the expert discussion.

The Think Tanks are free to 
exhibitors and delegates… but 
be warned, seating is limited, 
so do arrive early to secure 
your space.

The sun was a very welcome guest at the Nor-Shipping BBQ last night, which took place in the waterfront gardens of the DNV GL headquarters in Høvik, 
Oslo. Over 2,500 leading executives from the maritime and ocean industries mingled, mixed and made valuable contacts (and friends) over some exquisite 
food, drink and music. The gathering, Norway’s biggest garden party, has long been regarded as one of the highlights of the week. The success of last 
night’s event consolidated its sparkling reputation.

The quest for sustainability 
in the maritime and ocean 
industries took a small, yet 
significant, step forward 
yesterday in Oslo. 

Taking the lead
Norwegian Minister of 
Climate and Environment 
Ola Elvestuen led a 
roundtable meeting of 
around 20 invited global 
leaders from maritime and 
related sectors to discuss 

the methods, solutions 
and timescales required 
to introduce new low and 
zero emission industry 
technology. 

The insights garnered from 
the ‘Engineering Green 
Shipping’ meeting will 
now feed into Norwegian 
Prime Minister Erna 
Solberg’s ‘High-level 
Panel for a Sustainable 
Ocean Economy’ initiative. 

Launched in 2018, this 
aims to engage world 
leaders from coastal states 
in a special action group 
in support of the UN’s 
Sustainable Development 
Goals. The panel will submit 
its recommendations to 
the global community next 
year.

Global priority
Speaking about the 
meeting and its objectives, 

Nor-Shipping Director 
Per Martin Tanggaard 
comments: “The well-
being of the ocean is a 
clear global priority, with 
growing awareness of both 
its fragility and the need 
for decisive, coordinated 
action. Shipping must play 
its part in safeguarding 
the seas, and the wider 
environment, while still 
working as a key driver 
for world trade and 

commercial prosperity. 

“It is fantastic to see Prime 
Minister Solberg using the 
platform of Nor-Shipping 
to take a lead on this 
absolutely crucial issue. We 
will endeavour to support 
her efforts in anyway 
possible.”

Around 1,700 specially 
invited guests will 
descend on Oslo 
waterfront this evening 
to enjoy world-class 
entertainment, from a host 
of singing stars, at the 
official Nor-Shipping 2019 
Closing Party.
 
There may still be one 
action packed day to go 
for ‘Your Arena for Ocean 

Solutions’, but tonight 
our social programme 
reaches its climax with a 
show designed to offer 
something for everyone.
 
Performers include some 
of both Norway’s, and the 
world’s, biggest names… 
but you’ll have to wait 
until this evening to find 
out who they are. It’s a 
surprise!

 This promises to be 
a unique event, for a 
unique event week. We 
hope all our lucky guests 
enjoy a truly memorable 
experience.
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exhibitors and delegates… but 
be warned, seating is limited, 
so do arrive early to secure 
your space.

The sun was a very welcome guest at the Nor-Shipping BBQ last night, which took place in the waterfront gardens of the DNV GL headquarters in Høvik, 
Oslo. Over 2,500 leading executives from the maritime and ocean industries mingled, mixed and made valuable contacts (and friends) over some exquisite 
food, drink and music. The gathering, Norway’s biggest garden party, has long been regarded as one of the highlights of the week. The success of last 
night’s event consolidated its sparkling reputation.

The quest for sustainability 
in the maritime and ocean 
industries took a small, yet 
significant, step forward 
yesterday in Oslo. 

Taking the lead
Norwegian Minister of 
Climate and Environment 
Ola Elvestuen led a 
roundtable meeting of 
around 20 invited global 
leaders from maritime and 
related sectors to discuss 

the methods, solutions 
and timescales required 
to introduce new low and 
zero emission industry 
technology. 

The insights garnered from 
the ‘Engineering Green 
Shipping’ meeting will 
now feed into Norwegian 
Prime Minister Erna 
Solberg’s ‘High-level 
Panel for a Sustainable 
Ocean Economy’ initiative. 

Launched in 2018, this 
aims to engage world 
leaders from coastal states 
in a special action group 
in support of the UN’s 
Sustainable Development 
Goals. The panel will submit 
its recommendations to 
the global community next 
year.

Global priority
Speaking about the 
meeting and its objectives, 

Nor-Shipping Director 
Per Martin Tanggaard 
comments: “The well-
being of the ocean is a 
clear global priority, with 
growing awareness of both 
its fragility and the need 
for decisive, coordinated 
action. Shipping must play 
its part in safeguarding 
the seas, and the wider 
environment, while still 
working as a key driver 
for world trade and 

commercial prosperity. 

“It is fantastic to see Prime 
Minister Solberg using the 
platform of Nor-Shipping 
to take a lead on this 
absolutely crucial issue. We 
will endeavour to support 
her efforts in anyway 
possible.”

Around 1,700 specially 
invited guests will 
descend on Oslo 
waterfront this evening 
to enjoy world-class 
entertainment, from a host 
of singing stars, at the 
official Nor-Shipping 2019 
Closing Party.
 
There may still be one 
action packed day to go 
for ‘Your Arena for Ocean 

Solutions’, but tonight 
our social programme 
reaches its climax with a 
show designed to offer 
something for everyone.
 
Performers include some 
of both Norway’s, and the 
world’s, biggest names… 
but you’ll have to wait 
until this evening to find 
out who they are. It’s a 
surprise!

 This promises to be 
a unique event, for a 
unique event week. We 
hope all our lucky guests 
enjoy a truly memorable 
experience.

EXHIBITIONS
 
10:00 - 15:00   
 
CONFERENCES / 
SEMINARS

09:00 - 15:00
THE SEAFOUCS  
INTELLIGENCE HUNT 5 
FINALS –
Blue Economy – 
maritime industry and 
responsible growth
DNB Ocean stage, 
Hall B

10:00 - 13:00
SEA MEETS LAND
Exhibition, Event 
room, East entrance

EXHIBITIONS
 
10:00 - 17:00   
 
CONFERENCES / 
SEMINARS

10:30 - 16:30
TECHNICAL SEMINARS
Exhibition, Hall E

10:30 - 11:30
BLUE TALK: Trusting 
IoT. Exhibition, Hall A

11:45 - 12:45
BLUE TALK: Conto-
pia - IoT user cases 
for a digital shipping 
company.
Exhibition, Hall A

13:00 - 14:00
BLUE TALK: How we 
(accidentally) hacked 
a multi-billion dollar
oil platform.
Sponsored by NTT 
Security,
 Exhibition, Hall A

14:15 - 15:15
BLUE TALK: Port City 
innovation 
Ecosystem and the
importance of Start 
ups for innovation.
Exhibition, Hall A

15:30 - 16:30
BLUE TALK: Digital 
and sustainable 
clusters in collabora-
tive networks. Spon-
sored by Optima X
Exhibition, Hall A

10:30 - 12:00
THINK TANK: Colla-
borative Networks 
in the Shipping and 
Ocean Space.
DNB Ocean stage, 
Hall B

13:00 - 16:00
THINK TANK: The road 
to Decarbonisation.
DNB Ocean stage, 
Hall B

EXHIBITION
OPENING HOURS

TUESDAY, 4 JUNE
10:00 - 17:00

WEDNESDAY, 5 JUNE 
10:00 - 17:00

THURSDAY, 6 JUNE  
10:00 - 17:00

FRIDAY, 7 JUNE 
10:00 - 15:00

An appetite for business

Party peopleEngineering sustainability

NOR-SHIPPING 
SERVICES

Organizer’s Office: 
In the Glass Promenade 
between Halls C and D 

Press Office: 
Above the Organizer’s 
Office

Two cash points: 
In the Glass Promenade
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SOCIAL EVENTS

15:00 - 21:00
OCEAN NOW
Skur 13, Tjuvholmen, 
Oslo City

15:00 - 03:00
NOR-SHIPPING  
FESTIVAL STREET
Tjuvholmen, Oslo City

20:00 - 23:00
OFFICIAL CLOSING 
PARTY
Oslo City
By invitation only
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Shipping must adapt the way it 
handles diversity and its environ-
mental responsibilities to meet 
the expectations of young people 
if it is to attract the brightest tal-
ent, experts told Nor-Shipping yes-
terday.

“Young people are being very 
loud and clear about what they 
expect from their workplace and 
what they expect in being respon-
sible for developing society,” Elis-
abeth Grieg, co-owner and chair 
of the Grieg Group and Grieg Star, 
told the TradeWinds Shipowners’ 
Forum.

“Those are the young people 
who are going to be the future of 
the Grieg Group. And we want to 
have the best.

“I think by developing these 
standards we are able to attract 
excellent, good young people for 
the future.”

Being privately owned, the 
Grieg Group is able to set its own 
corporate standards, but bigger 
entities and public companies are 
following suit, Grieg said.

“Paul Polman, the ex-CEO of 
Unilever, he said: ‘If you’re not 

here to contribute to society, why 
are you here?’” she told the confer-
ence.

“I think what you see are these 
big listed companies around the 
world, they are really taking a 
stand and it’s different from just a 
couple of years ago — and I think 
they will be the winners.

“So I think unless we do this, we 
won’t be around for the next gen-
eration.”

ADVICE FOR WOMEN
“I think what is really important 
is creating a culture where peo-
ple can be themselves and focus 
on being their best — and that in-
cludes gender diversity as well,” 
Cargill Ocean Transportation pres-
ident Jan Dieleman said.

“I hear a lot of people asking 
what advice you have for females 
to progress. I think it’s not up to 
the females; it’s up to the organi-
sations. I always say: be the com-
pany who takes it seriously.”

Yngvil Asheim, BW LNG’s man-
aging director, advised young 
women wishing to get ahead in 
shipping.

“You definitely need to select a 
boss, more than you need to select 
a company,” she said.

“You need to find someone who 
believes in you and then you need 
to manage people’s expectations 
around you.”

Asheim added that young wom-
en are subject to a multitude of ex-
pectations, such as when to start a 
family.

“Find a partner, work out how 
you’re going to live your life — 
don’t listen to all these other ex-
pectations around there — don’t 
think you can have everything, 
you have to prioritise,” she said, 
before adding (facetiously) “and 
then I think you can be a shipbro-
ker!”

THE DIVERSITY CHALLENGE
But the panel acknowledged that 
recruiting women for shipping 
roles can be challenging.

Peter Anker, a senior advisor for 
broking and investment banking 
at Clarksons Platou, said his com-
pany finds it much easier to get 
women into corporate finance and 
investment banking roles than 
shipbroking.

“We have a few female shipbro-
kers but it seems that on average 
they are less attracted into dry car-
go chartering or tanker chartering 
brokers,” he said.

“Maybe they are just more clev-
er than us and they understand 
that there are other ways of spend-
ing your life.”

Hoegh Autoliners tries to have 
as many female candidates for po-
sitions as males, according to its 
chief executive, Ivar Myklebust.

Around 40% of the car carrier 
giant’s employees worldwide are 
female, although Myklebust con-
ceded that this figure is skewed  
by the large number of women 
working in back-office roles in the 
Philippines.

The company offers paid ma-
ternity and paternity leave at all 
of its offices worldwide, which 
Myklebust said is “a big factor in 
attracting young people and mak-
ing them want to stay on in their 
career”.

Cargill has been able to mine a 
much more diverse pool of talent 
by looking for candidates from 
both shipping and its adjacent  
industries who have cross- 
transferable qualities, such as 
communicating well and being 
able to learn quickly — rather  
than simply looking for candi-
dates with at least 20 years of  
shipping experience, Dieleman 
said.

‘If you’re not here to contribute to society, why are you here?’, 
TradeWinds conference panel is asked

Young ‘can alter diversity 
and environment mindset’

VOICING THEIR OPINIONS: (From left) Elisabeth Grieg, co-owner and chair of the Grieg Group and Grieg Star; Yngvil Asheim, 
managing director of BW LNG; Peter Anker, senior advisor for broking and invesment banking at Clarksons Platou; Jan Dieleman, 
president of Cargill Ocean Transportation; and Ivar Myklebust, chief executive of Hoegh Autoliners  Foto: Dan Taylor/TradeWinds Events

Andy Pierce

New V.Group chief executive 
Graham Westgarth has placed 
his focus on operations rather 
than a long-anticipated initial 
public offering for the world’s 
largest shipmanager.

Westgarth took over from 
Ian El-Mokadem in April af-
ter a career spanning three of 
the world’s best-known pub-
lic shipping companies — AP 
Moller-Maersk, Teekay and Pe-
ter Livaos’ GasLog.

Today, V.Group is owned by  
Advent International, the latest  
in a line of private equity inves-
tors to control the company.

Speaking to TradeWinds in 
Oslo yesterday, Westgarth said 
there were no active discus-
sions around a stock listing 
for V.Ships, but he did say Oslo 
could be a potential venue 
should the company eventually 
go public.

“Those things tend to look af-
ter themselves,” he said when 
asked about a possible listing. 
“If the company is in a cer-
tain position at a certain time 
in its life and it then wants to 
do something else, that often 
means you have to think about 
when you want to be in the 
public markets to enable that.

“I’m not focused on that at 
all. If you set yourself up to do 
that, you are deflecting from 
the main business.

“My view is I’ll focus on the 
main business and that deci-
sion will naturally come down 
the path at some point in time.”

Westgarth first joined V.Group 
last year as a director before  
stepping back into front-
line management when El-
Mokadem resigned.

“I’m absolutely loving it,” 
Westgarth said when asked 
about his return to a CEO role, 
the same post he held at Gas-
Log. “My wife says I have a new 
lease of life.”

He said shipping is some-
thing he has done “all my life”. 

“I’m 47 years old and 48 this 
year, and I’ve always been pas-
sionate about operations,” he 
said. “This is almost a dream 
job for me.”

He praised El-Mokadem for 
creating a new platform for the 
company and establishing val-
ues with safety at the top of the 
list and noted that Advent had 
invested around $30m in tech-
nology and other initiatives.

“This has created a wonder-
ful platform, which is basically 
a platform to ensure we have 
consistent service delivery 
across our [global] footprint,” 
he said.

Westgarth 
focuses on 
‘main business’ 
at V.Group

Maritime & Merchant Bank ASA is a Norwegian bank for the shipping and offshore 
industry. Our clients are ship-owning companies from all the important shipping 
hubs in the world.

Do you want to learn more? Please send your contact details to sales@mmbank.no,
and we will contact you in due course.

Telephone number: +47 22 39 83 70 

Telephone number: +47 22 39 83 70 
Contact information for deposit customers: info@mmbank.no 
Contact information for shipping customers: sales@mmbank.no 
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Paddy Rodgers, the high-profile 
former chief executive of tanker 
giant Euronav, has defied industry 
speculation by making a radical 
career switch.

He has been appointed the di-
rector of Royal Museums Green-
wich, the world-renowned group 
of museums and historic insti-
tutions in the southeast London 
suburb where he lives.

“What is really exciting for me 
is the museum’s superb reputa-
tion and the challenge to build 
that scope,” said Rodgers, who 
stepped down from Euronav earli-
er this year after almost two dec-
ades in the post.

Royal Museums Greenwich has 
been led since 2007 by ebullient 
Australian Dr Kevin Fewster, who 
announced in January that he in-
tended to step down in the middle 
of this year after completing a five-
year development plan.

The museum complex has been 
thoroughly reshaped under Dr 
Fewster’s leadership and now 

ranks as the UK’s largest cultural 
attraction outside central London.

In addition to the National Mar-
itime Museum, the complex in-
cludes the Royal Observatory, the 
Queen’s House and the Cutty Sark, 
plus several regional maritime 
museums.

Dr Fewster has deepened 
the links with the commercial  
shipping sector. Among the  
museum’s trustees are Alastair 
Marsh, chief executive of Lloyd’s 
Register; former Cunard boss Car-
ol Marlow; and Jeremy Penn, for-
mer chief executive of the Baltic 
Exchange.

“I think it’s a great opportuni-
ty to strengthen the institution’s 
links with the international ship-
ping community,” Rodgers said.

Dr Fewster said: “I’m delighted 
to be handing over the helm to my 
friend and Greenwich neighbour 
Paddy Rodgers, whose outstand-
ing reputation in the shipping 
community and passion for histo-
ry make him an inspired choice to 
lead the museum forward.”

Rodgers has seen at first hand 
the museum’s development over 

Ex-company chief executive steps  
away from the commercial front line  
to head one of the world’s leading  
maritime museums in London

Former Euronav boss Rodgers  
makes a radical career switch

PADDY RODGERS: 
Says his new role  
as the director of 

Royal Museums 
Greenwich  
is ‘a great  

opportunity’  
 Photo: Jane  

Russell/LISW

the last couple of years after be-
coming a life patron and helping 
raise funds for restoration of part 
of the Royal Observatory.

He remembers first visiting 
what was then the National Mar-
itime Museum with his father, 
before taking his own children in 
recent years.

Rodgers, who has no experience 

in the museum or gallery sector, 
having trained as a lawyer, said se-
lection for what is a public sector 
role focused on skills such as ad-
aptability and leadership.

As for any regrets on leaving the 
commercial front line of shipping, 
he laughed but responded suc-
cinctly: “No!”

Since his departure from Eu-

ronav was unveiled in February, 
rumours had flickered that Rodg-
ers might reappear as anything 
from a shipbroking executive, 
fund advisor or campaigner.

Choice of the Cutty Sark as the 
venue for a party to celebrate Eu-
ronav’s 15 years as a public com-
pany later this month is entirely 
“coincidental”, he added.

Bonfils sees potential 10% fuel saving from new pilot
Andy Pierce

Christian Bonfils believes a pilot 
project being undertaken by BW 
Dry Cargo has the potential to cut 
the company’s fuel bill by up to 
one-tenth. 

If it is successful, the bulker 
owner’s managing director sug-
gested it could be used to the same 
effect by the wider BW Group.

BW Dry Cargo is testing Miros 
speed measuring technology — 
designed for the offshore market 
but never used in shipping before 
— on its 81,000-dwt newbuilding 
BW Rye (built 2019).

“My estimate would be between 
7% and 10% fuel savings, which is 
a lot,” Bonfils said. “If you put on a 
kite or rotor, they say you will save 
5%. That is religion as nobody can 
measure that. Now we can.”

He argued that while a vessel is 
under construction, everything is 
measured in millimetres.

Once it is launched and trad-
ing that changes to metres, while 
wave height measurements are 
taken daily by the captain, with 
contracts having tolerance meas-
ures built in for a number of var-
iables.

“If you are on your iPhone and 
see it is sunny today in Oslo, it can 
rain in Lillestrom,” Bonfils said 
during an interview at Nor-Ship-
ping yesterday.

“In the ocean, we have agreed 
that if the sun shines in Oslo it 
definitely shines in Copenhagen 
or even London and, if the waves 
in Oslo are one metre, they are also 
one metre in Copenhagen.”

With the Miros system, the 
company receives live data on 
ocean currents, wave heights and 
other variables, allowing the ship 
to sail in a more responsive way, 
which Bonfils compared to cap-
taining a small dinghy.

“We have worked on a Bunker-

TESTING: BW Dry Cargo managing director Christian Bonfils (left) 
and Miros chief executive Andreas Brekke  Photo: Andy Pierce

thon project for a year now, with 
all of our stakeholders and clients.

“BW Group have invested in a 
marine IT company called Alpha 
Ori working on SMARTShip, and 
the Miros solution get us very 
close to accurate and live figures.

“If it works on the BW Rye, 

which is the pilot ship right now, 
we can scale it up to BW Dry Cargo 
and also BW Group.”

BW Dry Cargo was launched in 
2016 and the company today has 
nine vessels on the water.

“It has gone very well,” Bonfils 
said. “We have been successful in 

trading assets that we wanted. We 
had good timing when we started 
buying and the ships we have sold 
we have taken profit.

“Now we just measure the tem-
perature of the market. We are not 
buyers now. We think it’s too ex-
pensive.”

International Registries (U.K.) Limited  
in affiliation with the Marshall Islands Maritime & Corporate Administrators
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STEADFAST QUALITY  
UNMATCHED SERVICE
The Marshall Islands Registry consistently 
performs. The record speaks for itself.

Choose to fly the world’s local flag.

Visit us during Nor-Shipping 2019 at
Booth D02-13
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HOW DID YOU ENTER  
SHIPBUILDING? WAS IT 
ALWAYS YOUR AMBITION  
TO WORK IN THE INDUSTRY?
After graduating with a master of 
science in mechanical engineer-
ing, I joined Mitsui Engineer-
ing & Shipbuilding as a design 
engineer.

When I was a child, I had sev-
eral opportunities to get onboard 
very big ferries operated between 
Hokkaido, Honshu and Shikoku. 
This experience must have moti-
vated me to join the shipbuilding 
industry, and the ambition to 
work in the industry became con-
crete when I was at university.

WHO HAS BEEN THE  
GREATEST INFLUENCE  
ON YOUR CAREER?
I cannot nominate only one per-
son. So many people educated me 
and had influence on me.

WHAT ELSE WOULD YOU  
HAVE DONE IF YOU HADN’T 
GONE INTO SHIPBUILDING?
I have no idea, but for sure [in 
the] heavy industry business.

WHAT WOULD YOU CHANGE 
ABOUT THE INDUSTRY  
IF YOU COULD?
Shipbuilding [competes within 
a] “world single market” and the 
basic principle should be fair 
competition.

Global discipline on business 
practice is essential, not allowing 
shipbuilders to survive by indulg-

ing in low-pricing order intake 
with the subsidy of governments 
or affiliated organisations.

Our industry should be able 
to maintain its profitability 
to ensure sustainable future 
investments in technology and 
human-resources developments.

WHAT IS THE MOST  
IMPORTANT LESSON  
YOU HAVE LEARNED?
Good communication with 
people. Negotiations with ship-
owners on design specifications, 
discussions with owners’ repre-
sentatives at the construction 
stage at the shipyard, and other 
occasions gave me [a lot] to think 
about how important it is to have 
good communication with each 

other to solve the conflicts and 
establish a win-win situation.

HOW WOULD YOU INVEST  
A HYPOTHETICAL $200M  
IN SHIPPING OR  
SHIPBUILDING TODAY?
Investments towards funda-
mental technology development, 
such as those for new technology 
applicable to the future vessels 
or new construction methods 
utilising IOT (internet of things) 
or AI (artificial intelligence), are 
necessary.

Investing towards enhancing 
capabilities of the young gener-
ation of engineers and workers 
and candidates wishing to work 
in our industry in a structured 
manner is [also important].

WHAT ADVICE WOULD YOU 
GIVE TO SOMEBODY LOOKING 
TO START THEIR CAREER IN 
SHIPBUILDING TODAY?
People wishing to join shipbuild-
ing should recognise it is such 
a dynamic business, and you 
can play an active part with the 
clients worldwide.

It is important to experience 
things with broad insights, not 
only to obtain communication 
skills such as English.

WHAT IS YOUR GREATEST 
ACHIEVEMENT SO FAR?
To have become chairman of  
the Shipbuilders’ Association  
of Japan and [president] of the  
Japan Ship Exporters’ Associa-
tion.

WHAT AMBITIONS DO  
YOU STILL HAVE?
It is essential for Japanese ship-
building to survive, as we are a 
maritime nation and many goods 
are transported by Japanese ship-
owners and charterers.

Also, a wide range of shipboard 
equipment is supplied by Japa-
nese marine equipment makers.

It is therefore worth the 
attempt to find vessels or other 
types of marine offshore equip-
ment with new features and with 
more added value compared to 
the conventional ships such as 
cargo vessels or tankers.

“Environmentally friendly” is a 
must in the world we live in, and 
though shipping is the most en-
ergy efficient means of transport, 
we ought to realise the share of 
the volume of transport shipping 
covers. “Autonomous” is the key 
to making a quantum leap to lead 
the way to challenge ... tradition-
al shipping [faces]. And wider us-
age of IoT and AI is well perceived 
as the key to success.

WHAT ADVICE DO YOU HAVE 
FOR GETTING THE MOST OUT 
OF NOR-SHIPPING WEEK?
Environmentally, Norway is a 
very advanced country with 
many technologies and ideas be-
ing developed from careful delib-
erations. Nor-Shipping is a good 
chance for the participants to 
study advanced technology and 
find insight or demand of ship 
operators for future technology.

10
President of the Japan Ship Exporters’ Association and 
chairman of the Shipbuilders’ Association of Japan  
tells TradeWinds correspondent Max Tingyao Lin  
how the industry should be moving forward
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People wishing to 
join shipbuilding 
should recognise  

it is such a  
dynamic  

business, and  
you can play  

an active part  
with the clients 

worldwide
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IT’S ALL PLAIN SAILING
IN HONG KONG AND BEYOND

As one of the world’s busiest container ports and the fourth 
largest shipping register, Hong Kong has all the advantages 
to support your Maritime businesses to set sail from Hong 
Kong and beyond.

InvestHK has the expertise to help you from planning, 
set up, launch and expansion in our city. Our services are 
free, confidential and tailored to your needs.

Contact us now.

 , 25/F, Fairmont House, 8 Cotton Tree Drive, Central, Hong Kong
 f Benjamin Wong, Head of Transport and Industrial
  (852) 3107 1088    m bwong@investhk.gov.hk
 w www.investhk.gov.hk 

Check out the highlights of 
Hong Kong Maritime Week 
2018 at hkmw.hk and 
mark your diary for the 
next Maritime Week: 
17-23 November 2019 
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