
 

JOB DESCRIPTION 
 

JOB TITLE:  Marketing Manager - Overseas Programmes and Projects 
DEPT: Communications Department 
REPORTING TO: Communications and Church Relationship Manager  
JOB TYPE:  Permanent, Full time – 35 hours per week. 
SALARY:  £30-36k  
DATE ISSUED:  July 2016 
 

1. MAIN PURPOSE OF JOB 
To generate awareness, engagement and income from both existing and new 
supporters through compelling online and offline marketing campaigns for our 
overseas projects, and by doing so supporting the achievement of related funding 
targets. These currently include: Raising Families, Turn on the Tap (Water and 
Sanitation), Women-at-Risk International and UK Disaster Response. These 
objectives are to be met by encouraging increased participation from our existing 
and new supporters, within budget and fully compliant with Samaritan’s Purse UK’s 
messaging and strategy. 
 

2. POSITION IN ORGANISATION 
The role reports into the Communications and Church Relationship Manager, 
carrying management responsibility for tasks and activities conducted by other team 
members, including those assisting in campaign development, social media, website 
content and targeted emails. This will include regularly meeting with direct reports 
to lead out in their performance management and development, as well as in a 
spiritual and pastoral capacity in order to support the Christian Ethos of the 
organisation. The Marketing Coordinator – Overseas Programmes and Projects, 
Digital Marketing Co-ordinator and Church Relationships Co-ordinator all report into 
this position. 
 

 
 

The role holder will also be responsible for proactively engaging and maintaining a 
close working relationship with their Communications counterparts based in our 
International Headquarters, North Carolina, USA. 



 
 

3. SCOPE OF JOB 
This role is responsible for achieving income (offline/online) for campaigns such as 
Raising Families, Turn on the Tap (Water and Sanitation), Women at Risk and 
Disaster Response, and for developing Church relationships and prayer through 
‘Church Contacts’ and the SP ‘Speakers Bureau’ as well as the publication of ‘Prayer 
Point’ (our quarterly prayer magazine). 
 

The scope of this job is as follows: 

 Strategic development of the Overseas P&P annual communications strategy, 
including market research, planning, monitoring and evaluation (25%) 

 Create and Implement UK Integrated Marketing Campaigns: Create all assets and 
resources and develop all promotional activity. (25%) 

 Proactive management of online communications plan including website 
content, social media, and email communications (20%)  

 Provide leadership to the development of The SP Speakers Bureau, Church 
Contacts and prayer activity (15%) 

 Cultivating and managing internal and external stakeholder relationships (15%) 

 
4.   DIMENSIONS & LIMITS OF AUTHORITY 

 Management of overseas projects communications budget (Approx £200K) 

 Line and Performance Management of three staff: Overseas Programmes and 
Projects Marketing Coordinator, Digital Marketing Coordinator and Church 
Relationships Co-ordinator. 

 Works very closely with the overseas Programmes and Projects Department and 
with the Fundraising Development Department to maximise campaign impact. 

 Articulates campaigns internally and externally to achieve buy in and support. 
_____________________________________________________________________ 

5.   MENTAL ABILITY (also refer to the Person Specification) 

 Job Holder must be able to produce and direct the Overseas P&P Marketing 
strategy within the Communications Department. 

 To balance the needs and priorities of a diverse group of internal and external 
stakeholders with the often-conflicting needs and priorities of the 
Communications Department. At the same time remaining focused on the 
execution of the Overseas P&P Marketing Plan and campaigns. 

 To effectively manage and develop the Overseas P&P Marketing Coordinator, 
The Digital Marketing Coordinator, and the Church Relationships Co-ordinator to 
deliver excellent work for Samaritan’s Purse.  

 

6.   PROVEN ABILITY (also refer to Person Specification) 

 In managing people and juggling priorities while remaining focussed on excellent 
delivery and execution of compelling marketing campaigns. 

 In management of key internal and external stakeholders. 

 Experienced in delivering compelling Digital Marketing and offline campaigns.  
 

 



 
Part 2: DUTIES & KEY RESPONSIBILITIES 

 
Strategic Development: Market research, planning, monitoring & evaluation (25%) 

 Ensure robust monitoring, evaluation and learning is fully incorporated into every 
marketing campaign to drive forward improvement and greater effectiveness. 

 Research the marketing, understand the market and articulate market research 
in a way which positively impacts Marketing Campaign planning.  

 Propose marketing and other plans, as required, to meet current year’s 
objectives, building on prior successes and applying lessons learned, but also 
looking to test/incorporate new initiatives to meet objectives, conducting 
research within the SP Facebook and volunteer communities, if/as appropriate 
and presenting both draft and final plans to the Senior Management Team. 

 Ensure effectiveness of all aspects of the Overseas P&P Marketing Plan through 
ongoing capture/reporting of key metrics, through digital tracking of banners, 
links, photos, videos, etc. and taking corrective action, as/when deemed 
appropriate through ongoing/real-time assessment through Google Analytics. 

 Support the Communications and Church Relationship Manager in developing 
and delivering on strong partnerships with media and Church partners 

 
Create and Implement UK Integrated Overseas P&P Marketing Campaigns: Create 
all assets and resources and develop promotional activity. (25%)  

 Create and execute integrated marketing campaigns for communication on and 
offline including Email, Social Media, advertising on and offline, and in 
conjunction with Samaritan’s Purse partners. 

 Work in close collaboration with IHQ colleagues to maximise opportunity for 
using resources generated by IHQ, including  for globally integrated Marketing 
Campaigns. 

 Develop assets and promotional resources in support UK campaigns including: 
creating copy and coordinating media and external agencies for broadcast, 
publication or design and print, creating ideas/storyboards for Overseas P&P 
promotional films and working with external agencies on filming, production and 
distribution. 

 
Proactive management of online communications plan including website content, 
social media, and email communications (20%)  

 Develop the Overseas P&P communications plan that highlights what activity will 
be communicated through which channels and when. 

 Ensuring online content is fresh and regularly updated. 

 Creating social media campaigns and ideas, supported by online/email content 
for key phases of Overseas P&P campaigns 

 Maintaining control and ownership of social media, online and email 
communication channels for Raising Families, Turn on the Tap, Women-at-Risk 
and International and Domestic UK Disaster Relief, to ensure consistency in 
application of agreed positioning and messaging. 

 Create copy for targeted emails as required, consistent with overall messaging 
and appropriate to phase of campaign or desired outcome. 



 
 Coordinate activities with IHQ plans to ensure maximum use of resources and 

expertise. 
 

Provide leadership to the development of The Speakers Bureau, Church Contacts 
and prayer activity (15%) 

 Lead the Church Relationships Co-ordinator to develop a proactive campaign of 
Church Engagement for Samaritan’s Purse through the appointment of Church 
Contact Co-ordinator Volunteers. 

 Research the Church audience so as to put in place effective campaigns to drive 
Prayer and participation from Churches in SP Campaigns. 

 Develop a pro-active Speakers Bureau to ensure that SP can grow its presence 
through presenting the wider work of Samaritan’s Purse face to face. 
 

Internal/external Stakeholder relationships (15%) 

 Develop and maintain good working relationships with relevant IHQ personnel 
(Projects, Broadcast, Communications) on printed, online and/or video content 
and resources, adapting same for UK use wherever possible/appropriate. 

 Develop and maintain good working relationships with  SP Programmes and 
Projects staff as well as SP volunteers, attending meetings whenever 
possible/appropriate to provide updates and training and to enable timely 
support for events through provision of printed and other resources. 

 Develop and maintain good working relationships with design, advertising, 
creative and promotional agencies (e.g. Drummer, Yoeman’s and others), video 
production companies (e.g. Cutting Edge, Prospect Arts) and media organisations 
(e.g. Premier Christian Radio, United Christian Broadcasters, TBN and others).  

 Manage relationships with suppliers, develop new partnerships and delivering on 
those partnerships. 
 
 

 


