
SAMARITAN’S PURSE INTERNATIONAL LIMITED 
PERSON SPECIFICATION  
Post: Marketing Manager – Overseas Programmes and Projects 
 

SKILLS ESSENTIAL DESIRABLE 

Interpersonal & 
Influential 

 Ability to influence key internal and external 
stakeholders at senior management level. 

 Ability to influence, lead, give direction to 
external agencies to achieve the goals of SP. 

 Ability to find, influence, lead and create 
win-win partnerships with external channels 
to market. 

 Ability to put donors at ease and inspire 
them about the work of SP. 

 Confident in promoting/defending SP’s 
evangelical vision and mission if challenged.  

 Excellent interpersonal, oral, and written 
communication abilities along with effective 
presentation skills 

 Ability to manage employees to deliver 
departmental targets. 

 Ability to grow employees to become 
increasingly effective in their roles.  

 Ability to handle challenging internal people 
situations with integrity to achieve optimal 
outcome 

 Strong leader amongst peers in showing the 
way forward and bringing others with you. 

 

Business Acumen  Good grasp of ROI, margins and budgeting. 

 Good understanding of sector and market 
standards with ability to measure success.  

 Driven by need to see return on investment. 

 Evidence of having managed profitable 
product portfolios and successful campaign 
management. 

 

Creative  Ability to think creatively and proactively in 
all situations and when under pressure. 

 Looks for solutions to problems. 

 

Analytical 
 

 Looks to monitor and evaluate activity with 
a view to learning and improving 
performance next time around. 

  Experience of evaluating website, Email, 
Social Media activities and using results to 
shape strategic direction. 

 



IT, Presentation & 
Communication 
skills, Literacy and 
Numeracy 

 Confident with all relevant Microsoft Office 
packages (Word, Excel, Outlook, 
PowerPoint. Able to create reports, queries, 
general data handling in Excel. 

 CRM experience (e.g. 
Blackbaud’s The Raiser’s 
Edge) 

EXPERIENCE ESSENTIAL DESIRABLE 

Relevant and 
demonstrable 
experience 
 

 Creating, running and evaluating large scale 
multi-media Digital marketing campaigns 

 Priority setting and management 

 Highly effective Project Manager and 
Planner – effective in coordinating senior 
persons to deliver end goal. 

 Well versed in handling Marketing Principles 
and the Marketing Mix. 

 Strong working relationships internal and 
external parties / stakeholders / key 
influencers at all levels. 

Creating, running and evaluationg 
large scale multi-media’ Digital 
Marketing’ campaigns in a Charity 
environment. 

QUALIFICATIONS ESSENTIAL DESIRABLE 

  3 A-C passes at ‘A’ Levels or equivalent 
grades. 

 Five GCSE/’O’ Levels or equivalent grades 
A*, A, B, including Maths and English 
Language.  

 Degree level or on the job experience with 
proven track record that proves ability to 
achieve at this level. 

 Professional marketing qualification e.g. CIM 
Diploma in Marketing. 

 

ATTRIBUTES ESSENTIAL DESIRABLE 

Commitment to 
purpose of 
organisation 

 Totally committed to the Christian purpose 
of the organisation.  

 Demonstrates a personal Christian faith 

 Ability to support the organisation’s 
Christian ethos. 

 

Organisational 
requirement to be 
an Evangelical 
Christian 
 

 Professes a faith in Christ Jesus and fully 
adheres to the SP Statement of Faith.  

 Strong Christian witness and seen as 
distinctively Christian by peers. 

 Seeks to put the people we serve at the 
centre of what we do.  

 Seeks to be professional and serves with 
integrity in all situations, however 
challenging. 

 Seeks to be creative and innovative and 
ensure that each person’s ideas are valued 
and actively sought. 

 Seeks to work in partnership with others of a 
like mind. 

 



Work approach  A positive and flexible approach to work. 

 Maintains strong Christian witness to 
colleagues, vendors, donors, prospects, 
charitable beneficiaries and the general 
public. 

 Demonstrates integrity in all situations 

 Takes responsibility to manage up effectively 
and support Senior Leadership Team. 

 

Strategic  Can evidence reviewing performance of 
campaigns to inform strategic direction 
going forward. 

 

Team Player  Ability to work alone but also in a team and 
cross departmental context.  

 Clear evidence of and desire to serve fellow 
colleagues at every level in the organisation. 
Committed to the good of the team. 
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