
 
 

1 MAIN PURPOSE OF JOB: 

 

To create, manage and deliver key elements of the Samaritan’s Purse International (SPI) Development 
and Retention Programme, in order to increase net income, developing and retaining SPI Donors 
through proactive and planned communications, and through a variety of different channels and 
propositions, meeting agreed objectives within agreed timeframes and budgets.  The Direct Marketing 
Officer will play a key role in facilitating the achievement of the Development Department objectives 
while supporting and embracing the Christian ethos and purposes of the organisation.  
  
 

2 POSITION IN ORGANISATION: 
 

 

Reporting directly to SPI’s Head of Development, the post holder will work closely with the Donor 
Relationships Manager and also; 

 

 Lapsed and current SPI Donors 

 Other SPI Supporter groups 

 External partners and suppliers including direct marketing and other 
fundraising and marketing agencies with a variety of specialist skills; 

 Internal SPI departments, especially the Key Relationship Managers and 
the Donor Ministries and Communications teams 

 
 
The Direct Marketing Officer will be responsible for the plans, delivery, income and 
expenditure of key elements of the Donor Development and Retention Programme, on and 
offline, working closely with colleagues within both the Donor Ministries and Communications 
teams, and other stakeholders, to ensure the effective roll out of the overall programme and 
deliver against team key performance indicators and income targets. 
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3 SCOPE OF JOB: 

 

1. Deliver Donor Development/Direct Marketing campaigns  (50%) 

2. Reporting and analysis      (15%) 

3. Manage specific ad-hoc projects     (15%) 

4. Budget management for individual campaigns and analysis (10%) 

5. Management of agencies and suppliers    (10%) 
 

4 JOB PROFILE 
 

1. To prepare and agree campaign strategies to meet specific objectives within the Donor 
Development and Retention Programme, taking project management responsibility for specified 
campaigns as directed by the Head of Development 
 

2. To play a key project management role in the day-to-day planning, development, management and 
delivery of a number of fundraising activities, and accountable for delivering against agreed KPIs, 
budgets and schedules to generate cash, regular giving and Gift Aid income.  
   

3. To prepare and agree all briefs and supporting documentation, where required, for specified 
campaigns, taking responsibility for liaising with all internal and external stakeholders (including 
external agencies), and ensuring these stakeholders are provided with all required information for 
the successful delivery of the campaign 

 
4. Take responsibility for ensuring that all supporter communications are consistent with the SPI 

brand, working closely with Communications and Projects departments to develop coordinated 
and effective messages about SPI’s work and ministry 
 

5. To oversee the delivery of specified campaigns from initial brief through to post campaign analysis, 
including acting as first point of contact for external partners, taking responsibility for resolving 
queries, trafficking all stages of the project and escalation of potential problems outside of 
decision making authority 

  
6. Work closely with both the Donor Ministries and Communications teams to set up campaigns 

correctly, with specific regard to coding and fulfilment so that results reporting can be conducted 
effectively and accurately 
 

7. Set up effective results monitoring and evaluation reporting for project managed campaigns, to 
ensure campaign effectiveness can be analysed and reported on, utilising this data to make 
recommendations on strategy development to maximise income, based on data-driven insight 
 

8. To take an active role in the preparation of annual plans and budgets, utilising experience and past 
results to inform recommendations and the preparation and creation of budgets and detailed 
activity plans 
 



 
 

 
 

9. Liaise with other departments to identify and implement new cross-working opportunities utilising 
specialist knowledge and experience in direct marketing 
   

10. To remain current and up-to-date about relevant developments in the external marketplace and 
assess the suitability of new, innovative approaches for supporter development and retention to 
remain competitive 

 

5 DECISION MAKING AUTHORITY: 

 

Determine the timeline for any particular campaign, and take all necessary decisions to ensure that the 

campaign is effectively delivered to time and to budget. 
 

6 PERSON SPECIFICATION 
 

QUALIFICATIONS 
 

ESSENTIAL 
 

DESIRABLE 

Education Knowledge and qualification in a vocational 
or specialised field, short of Degree Level, for 
example, HNC/HND (NVQ-4) or equivalent 
experience. 
Grades A*, A or B in Maths and English 
Language GCSE / ‘O’ Level or equivalent. 

A Degree or 
recognised 
Fundraising / Direct 
Marketing 
qualification 

 

EXPERIENCE   

Relevant and 
demonstrable 
experience 

 Proven experience in a similar fundraising 
and/or marketing role including experience 
of working in the voluntary sector 

 Proven and significant experience of 
planning, executing and project managing 
multi-faceted supporter development 
campaigns  

 Experience in monitoring, evaluating and 
analysing complex data against a range of 
key performance indicators 

 Experience of using a Customer 
Relationship database, such as the Raisers 
Edge 

Experience and 
proven track -
record of delivering 
digital direct 
marketing 
campaigns 

SKILLS   



 
 

Interpersonal 
 

 Strong interpersonal skills and 
demonstrable experience of sourcing, 
managing, negotiating and liaising with 
suppliers 

 The ability to work as part of a team and 
prioritise work accordingly  

 Able to develop and maintain successful 
working relationships 

 

Project 
Management 

 Ability to work flexibly and independently, 
to manage varying competing priorities 
and meet strict deadlines with often 
changing priorities 

 A good understanding of fundraising 
principles and of legislation related to 
direct marketing / data protection issues.   

 Ability to make judgements, and recognise 
when required decision is outside scope of 
responsibility. 
  

 

Communication  Strong communication skills; excellent 
copy writing and proof reading skills with 
an attention to detail 

 Confident at responding directly to 
supporter queries or complaints 

 

Literacy & 
numeracy 

 Excellent written and numeracy skills with 
attention to detail; the ability to use spread 
sheets to formulate and analyse data and 
make informed decisions 

 

 

ATTRIBUTES ESSENTIAL DESIRABLE 

Commitment to 
purpose of SP 

 Can demonstrate enthusiasm for the 
Christian purpose of the organisation. 

 Ability to support the organisation’s 
values and Christian ethos. 

 

Work approach  Accurate & able to work to strict 
deadlines, internal and external. 

 Can demonstrate flexibility and 
resilience under pressure. 

 Pro-active and able to use initiative.  

 Able to work on multiple projects at 
any one time. 

 

Organisational 
requirement to be 
a committed 
Christian 

To be a committed Christian, which will, 
in part, be considered demonstrable by 
the following additional specifications: 
• be seeking to have a sound biblical 

knowledge and be applying that 

 



 
 

knowledge in their daily life and 
promoting that application in the 
lives of those around them. 

• have a sound Christian prayer life, 
recognising the importance of 
consistently reading the Bible, with a 
desire to help drive forward the 
prayer life of the organisation. 

• to be able to be a sound Christian 
witness and encouragement in the 
workplace in the course of your 
duties. 

• regularly attend a church, or 
Christian fellowship, whose teaching 
and practice is in agreement with our 
biblical basis. 

 

CIRCUMSTANCES   

Location We have plans to explore re-location 
possibilities within the South East as we 
expand beyond our current premises in 
Buckhurst Hill. For further information in 
respect to this please contact Lee Searle 
- People & Culture Manager, who will be 
happy to expand on our re-location 
aspirations and vision:  
 (email lee.searle@samaritans-
purse.org.uk to arrange a phone call). 

 
 

 

7 MAIN DUTIES & KEY RESPONSIBILITIES 
 

Deliver direct marketing campaigns 50% 
Deliver multiple income generating direct marketing campaigns per annum to time and to budget 
and contribute to the planning cycle 

 Working in partnership with SPI colleagues, source and develop campaign messages which appeal to a 
wide audience, ensuring they receive consistent and relevant information from SPI 

 Proactively make recommendations to improve direct marketing campaigns in order to increase 
income and cost efficiency 

 Proactively make recommendations to reach new audiences to increase the number of individuals 
giving to SPI 

 Explore ways of cross-selling SPI projects and programmes across a wide range of audiences 

 Continuously monitor communications and messages from across SPI and highlight potential timing 
clashes at planning stage 

 Ensure all materials and communication are on brand and reflect SPI values and mission 
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 Work alongside other departments to develop campaigns which are integrated across a variety of 
media channels 

 Produce campaign schedules, project plans and check lists involving all relevant stakeholders 

 Manage and assist other stakeholders (internal and external) in the production of creative briefs 

 Source case studies, testimonies and quotes from SPI beneficiaries, development partners, Donors and 
other stakeholders, as well as departments across SPI 

 

Reporting and analysis  15% 

 Produce and circulate weekly top line reporting, including key statistics for relevant projects 

 Make recommendations on segmentation and hierarchy based on segmentation analysis and brief 
Donor Ministries and Communications teams 

 Produce yearly comparison reports and make recommendations to increase net income 

 Co-ordinate and input on sector monitoring and research projects as and when required 
 

Manage specific ad-hoc projects  15% 

 Manage a variety of ad-hoc projects and tasks as required. 

 Write articles and specific content for a variety of communications, including newsletters for UK wide 
supporters and Donors 

 Work with other members of the Development department to develop Individual giving products and 
other fundraising products as appropriate to the audience 

 

Budget management for individual campaigns and analysis     10% 

 Track income and expenditure for each direct marketing campaign ensuring it delivers within target 

 Negotiate with suppliers ensuring all campaigns are cost effective and highlight any concerns 
 

Agency and supplier management  10% 

 Manage day to day relationship with multiple suppliers and agencies 

 Draft and amend contracts where appropriate 

 Write specific letters of communication where required 

 Attend regular meetings to discuss and develop ideas to increase net income 


