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With private-label mar-
ket share at an all-
time high across
Europe, and innova-
tive store brands

now penetrating even the most diverse of
supermarket categories, ESM: European
Supermarket Magazine developed the
European Private Label Awards to acknowl-
edge excellence in this dynamic industry.

Judging Process
Following a lengthy application process*,
dozens of products sourced from the four
corners of Europe were evaluated across
two judging seminars in Dublin, Ireland, in

late October (see panel below for informa-
tion on the judges) and assessed in terms of
three important metrics, as follows.

1) Innovation How well does a product
convey innovation and differentiation from
other products in the marketplace? How
well does it tap into consumer trends
and/or create new opportunities within its
specific category?
2) Presentation How well is this product
presented? Does the packaging accurately
convey the product’s composition and qual-
ities, and to what degree does the product
stand out on shelf? 
3) Taste How does the product taste? Does
it meet, or even exceed, taste expectations
for a product in its category? 

Following on from this process, three final-
ists were selected in each of the ten cate-
gories, which ESM: European Supermarket
Magazine reveals over the next few pages.
The process doesn’t stop here, however,
with ESM Issue 1, 2018, due to be pub-
lished in February, set to reveal the winners
of this inaugural contest.

ESM would like to extend its congratula-
tions to all the retailers and suppliers that
have made it to this stage of the competi-
tion, and express our gratitude to all the
companies that submitted products for the
awards. The competition was fierce, and it
was refreshing to see the level of innovation
and forward-thinking product development
in the private-label sector at present. 

ESM would also like to thank all the
judges for taking time out of their busy
schedules to participate in the judging pro-
cess, as well as Cooks Academy, Dublin
(www.cooksacademy.com), for the use of
its venue and assistance in preparing the
products. And the nominees are …! ■
* Terms & Conditions available on ESM website
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Loe Limpens 
Yellow Dress Retail
Loe Limpens is the co-
founder of private-label
design agency Yellow
Dress Retail. He has more
than 25 years of experience
in operational and strategic
brand design and its transla-
tion within all media, in
terms of packaging.

Hermann Sievers 
smk-sales.com
Hermann Sievers is an
acknowledged private label
expert in Germany. He has
more than 20 years in
marketing and sales posi-
tions in retail and FMCG. For
more than a decade he was
responsible for private label
strategy at EDEKA.

André Michel 
IPLC
André Michel is a partner of
International Private Label
Consult (IPLC), a leading pri-
vate-label consultancy. He
has over 40 years’ worth of
experience in retail, having
commenced his career as
commercial director at
Konmar, in the Netherlands.

Sebastiaan Schreijen
Rabobank
Sebastiaan Schreijen is an
industry analyst at
RaboResearch Food &
Agri (FAR) in the
Netherlands and is con-
sidered a leading authori-
ty on private label, con-
tract manufacturing, and
sourcing strategies.

Mark Kelly 
ESM: European
Supermarket Magazine
Mark Kelly is the publisher
of ESM: European
Supermarket Magazine,
Europe’s leading retail-
trade title, as well as
Checkout and Hospitality
Ireland, two leading busi-
ness-to-business titles.

ESM: EUROPEAN SUPERMARKET MAGAZINE IS PROUD TO ANNOUNCE THE FINALISTS IN THE FIRST
ANNUAL EUROPEAN PRIVATE LABEL AWARDS, A NEW CONTEST TO DETERMINE THE MOST

IMPACTFUL AND INNOVATIVE STORE BRANDS ON SALE IN EUROPE’S SUPERMARKETS.

About The Judges
As well as the following renowned private-label experts, the judging team also featured a team of food experts, including Carlo Rubino, sous chef, Restaurant
Patrick Guilbaud (two Michelin stars); Tommy Butler, executive head chef, Radisson Blu Royal Hotel, Dublin; and Susie Koumarianos, The Burlesque Baker.



ESM Issue 6 - 2017   47

EPLA Finalists❘Private Label

Ambient Grocery

Product: Extra-Virgin Olive Oil
Koroneiki/Kolymvari/PDOs Sitia and  Kalamon

Retailer: AB Vassilopoulos (Greece)
Supplier(s): Karpea/Terra Creta

This series of olive oils, which includes oils from
PDO regions Kalamata and Crete, as well as a

Koroneiki variety, form part of the AB ‘Close to
the Greek Land’ range, which supports 
domestic, regional Greek production. 

This category includes sauces, soups, oils, canned products, jams, preserves, breakfast cereals, tea, coffee, conserves, baby food, pasta, rice, baking prod-
ucts, stocks, gravy mixes, and salad dressings.

Product: ØGO Branflakes
Retailer: Dansk Supermarked (Denmark)

Supplier(s): Nakskov Mill Foods
Dansk Supermarked’s new organic brand,

ØGO, which is a contraction of økologisk
(organic) and god/go (good), is positioned as

an everyday, accessible organic range that
doesn’t want to ‘preach’, as reflected in its

down-to-earth design. 

Product: Extra-Virgin Olive Oil PGI 
from Tuscany 

Retailer: Despar (Italy)
Supplier(s): B & G Srl

This premium olive oil is sourced for Despar
solely from farms in the Tuscany region of Italy,

giving it a refined, quality taste. 

Beverages (Alcoholic)
This category includes beer, wine, spirits, and flavoured and RTD alcoholic beverages.

Product: Muscat Grape Distill/Ouzo
Chiou/Ouzo Mytilinis/Tsikoudia

(Crete)/Tsipouro (Tirnavos)/Tsipouro (Ipiros)
Retailer: AB Vassilopoulos (Greece)

Supplier(s): Tsililis Distillery and
Winery/Stoupakis Chios Distillery/EVA
Distillery/Apostagmata Kritis/Kardasi

Distillery/Th. Glinavos & Co.
AB selected the finest sprits from regions

renowned for their production methods, for its
AB ‘Close to the Greek Land’ range.

Product: Arapow Moscow Mule 
Retailer: Rewe Group (Germany)

Supplier(s): Pabst & Richarz Vertriebs GmbH
The Moscow Mule was invented in the US in

the 1950s, and it is becoming increasingly pop-
ular in Germany, hence Rewe’s decision to
launch the first premixed Arapow Moscow

Mule to the market, combining vodka, limette
juice, and cucumber and ginger extracts.

Product: Rewe Feine Welt Gin 
‘Diamond of Marrakesh’

Retailer: Rewe Group (Germany)
Supplier(s): Pabst & Richarz Vertriebs GmbH

The Rewe Feine Welt London Dry ‘Diamond of
Marrakesh’ Gin is described as ‘a composition

of five-fold distilled wheat-based neutral alco-
hol and exquisite botanicals […] rounded off by
distillates of angelica root, as well as angelica

seeds, coriander and a note of Neroli’.



Beverages (Non-Alcoholic)

Product: OMHU Apple Juice with Rhubarb 
Retailer: Dagrofa (Denmark)
Supplier(s): Gårdmosteriet

OMHU juice is produced by the Danish family-
owned manufacturer Gårdmosteriet, from
Funen. The juices are produced by blending

Danish apples with rhubarb. A separate variant
features elderflower.

This category includes soft drinks, juices, energy drinks, squashes, cordials, and mineral water.

Product: Rewe Beste Wahl 
Gurke-Limette Erfrischungsgetränk

mit Minzgeschmack
Retailer: Rewe Group (Germany)

Supplier(s): ALWA Mineralbrunnen
The Rewe Beste Wahl Gurke-Limette

Erfrischungsgetränk mit Minzgeschmack
(Cucumber, Lime and Mint Soft Drink) is

refreshing and vegan friendly.

Product: Spar Vitamin Water
Retailer: Spar International

Supplier(s): Glenpatrick
Spar Vitamin Water is available in three differ-
ent variants: Boost (Orange and Passion Fruit),

Revive (Lemonade) and Vitality (Raspberry and
Apple). The product contains no more than 3%
sugar and 13 calories per 100ml. It is available in

all 46 countries in which Spar is represented.

Confectionery And Snacking
This category includes chocolate, sweets, gums, mints, potato chips/crisps, popcorn, biscuits, cakes, savoury dips, and granola bars.

Product: Dazzley Milk Chocolate Toffee
Retailer: Dagrofa (Denmark)

Supplier(s): Zaklady Przemyslu Baltyk
The Dazzley indulgence brand, launched by

Dagrofa earlier this year, consists of 30 
different products within ice cream, 

confectionery, cakes and other related 
categories. This includes the Dazzley soft tof-
fee covered with milk chocolate, which uses

UTZ certified cocoa. 

Product: RAW Cakes
Retailer: Delhaize (Belgium)

Supplier(s): PMSweet
Delhaize’s RAW cakes are gluten-free, 

lactose-free and vegan, and contain 100% nat-
ural ingredients. They are developed using
only raw ingredients, which are not cooked,

and are available in mango & lime, chocolate &
caramel, vanilla, and raspberry & blueberry.

Product: Premium Hazelnut (30%) 
Cream Spread

Retailer: Despar (Italy)
Supplier(s): Nutkao Srl

This confectionery spread contains 30%
hazelnuts – more than other, similar 

products in the marketplace, and it is posi-
tioned as a premium product. It was developed

for Despar by Nutkao.
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Convenience Foods

Product: OMHU Bearnaise Chipotle
Retailer: Dagrofa (Denmark)

Supplier(s): Örneborgs Delikatesser
Dagrofa’s OMHU Bearnaise Chipotle sauce is a
strong bearnaise with a blend of chilli, tarragon,

lemon and salt, which, the company says,
‘leaves a warm and intense taste’. The product

is one in a series of three chilled sauces.

This includes ready meals, food-to-go, pre-packed sandwiches and snacks, snack pots, instant meals, pre-packed fresh berries, fruit pots, and chilled soups.

Product: Levevis Ristede Løg
Retailer: Bilka/Føtex (Denmark)
Supplier(s): Dansk Supermarked

Levevis Ristede Løg (Roasted Onions) is both
gluten-free and organic, and forms part of the

Levevis range, available at Bilka and Føtex
stores in Denmark. The Levevis brand was

developed to provide products that are good
for both consumers and the planet. 

Product: Rewe Bio 
Kichererbsen-Kokos-Eintopf (Vegan)

Retailer: Rewe Group (Germany)
Supplier(s): NABA Feinkost GmbH

This chickpea stew blends curry and coconut
and falls into several on-trend categories: high

in protein, vegan and organic. The product
forms part of the Rewe Bio range of more than

450 SKUs, which are all organically sourced.

Dairy Products
This category includes milk and milk products, yoghurt, yoghurt drinks, chilled desserts, cream, cheese, butter, dairy spreads, flavoured milk, and milkshakes.

Product: Gullbygg Greek Yoghurt –
Vanilla with Granola

Retailer: Coop Norge SA (Norway)
Supplier(s): Synnøve Finden

Coop’s Gullbygg range incorporates duga 
barley, which is sourced from selected farms in

Østfold, Norway, and is said to lower choles-
terol, combined with cranberries, vanilla and

authentic Greek yoghurt.

Product: Burratina w/out Lactose (Free From) 
Retailer: Despar (Italy)

Supplier(s): Sanguedolce Srl 
This novel product is aimed at consumers

with a milk/lactose intolerance who still want
to enjoy real Italian cheese. Burratina is a typ-

ical Italian cheese product, available in most
retailers, but this variant is lactose-free,

making it somewhat unique, says Despar.

Product: Greek-Style Yoghurt – Ginger
and Lemon/Melon

Retailer: Sonae MC (Portugal)
Supplier(s): Schreiber Foods

Sonae MC’s Greek-style yoghurt range was
launched for the summer and contains flavour
combinations not often found in products of its
type. One variant includes lemon with a ginger

twist, while the other is melon flavoured.
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Frozen Food

Product: Kihi Greek Salad Pies
Retailer: Agrofolio (Germany)*
Supplier(s): Alfa - Athanasios 

D. Koukoutaris SA (Greece)
Kihi Greek Salad Pies are crispy filo spirals made

with extra-virgin olive oil that contain mizithra and
feta cheeses. *Also available at Commatas Grigorios

(Germany), Alexandros Import-Export and Geromichalos

(Austria), Thraki (Switzerland) and Proslart (Slovenia).

This category includes frozen meat products, frozen vegetable products, frozen snack products, ice cream, and frozen snacks.

Product: Lidl Eridanous Spinach and Cheese
Swirl Pie/Lidl Eridanous Mini Sesame &

Cheese Pies with Oregano
Retailer: Lidl (Germany)

Supplier(s): Ioniki Sfoliata SA
Developed by Ioniki, Eridanous Mini Sesame

& Cheese Pies with Oregano and the
Eridanous Spinach & Cheese Swirl are
inspired by Greek cooking traditions. 

Product: Continente Seleção Traditional 
Ice Cream �Ovos Moles, Pastel de Nata,

Requeijão e Doce de Abóbora 
Retailer: Sonae MC (Portugal)

Supplier(s): Fabridoce
This range of ice creams uses flavours associ-

ated with the tastes of the country: ovos
moles are a traditional sweet dessert from the
region of Aveiro, the pastel de nata is a tradi-

tional Portuguese custard tart, and requeijão e
doce de abóbora is another traditional dessert.Non-Food: Household

This category includes detergents, washing-up liquids, fabric softeners, dishwasher products, ignition products, refuse sacks, household sprays, bathroom
cleaners, kitchen cleaners, air-fresheners, batteries, and hard-surface cleaners.

Product: Såklart Cleaning and Laundry Range
Retailer: Axfood (Sweden)

Supplier(s): Nopa Nordic
Axfood’s Såklart range (såklart means ‘of

course’) has been developed with the envi-
ronment in mind. All products bear the Nordic

Swan label. In addition, packaging is made
from returnable or recyclable plastic, and the

bottle of toilet cleaner is made from sugar
cane.

Product: Grøn Balance Detergent Range
Retailer: Dagrofa (Denmark)

Supplier(s): Nopa Nordic
Dagrofa’s Grøn Balance detergent range has

been developed alongside Astma-Allergi
Danmark and it is perfume-free, bearing the

Nordic Swan label, which guarantees con-
sumers that the ingredients used are not

harmful to the environment. 

Product: La Mia Casa Product Range
Retailer: Tokmanni (Finland)

Supplier(s): Nopa Nordic
The La Mia Casa range, available in Tokmanni
stores in Finland, is a cleaning brand that uses

essential oils, 100% natural fragrances and nat-
ural ingredients. The fragrances are carefully

selected to emulate an herb garden and include
lemon balm, lavender & mint, orange & thyme,

lavender and sage.
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Non-Food: Personal Care

Product: Fixeeze Range
Retailer: Action (the Netherlands)

Supplier(s): Action/Yellow Dress Retail
This new hairstyling range from online retailer
Action has been developed to compete with

national brands. The Fixeeze range uses con-
temporary streetwise/graffiti imagery to cre-
ate a strong and impactful identity that com-

municates the language of the industry. 

This category includes deodorants, creams, lotions, shower gels, soaps, shampoo, hair conditioners, razors, sanitary protection, baby wipes, nappies, dia-
pers, facial tissues, toothpaste, oral-care products, oral analgesics, and cough and cold remedies.

Product: Kate Legwear Range
Retailer: Action (the Netherlands)

Supplier(s): Action/Yellow Dress Retail
Following research that found that Action’s

existing legwear range was outdated and
didn’t boast a national-brand perception, the

online retailer developed a new legwear
range under the Kate brand.

Product: Viridis �Toallitas Húmedas
Retailer: Veritas (Spain)
Supplier(s): O-PAC Srl

This product has been developed using natural,
organic ingredients, including a naturally

sourced prebiotic, lotus-flower extract and
organic karité oil. The material used is also

environmentally friendly.

Pet Care
This category includes pet foods, pet snacks, pet treats, and pet-hygiene products.

Product: Complete Pet Food for Dogs/Cats -
Chicken Dinner in Gravy for Cats, Beef &

Vegetable Stew for Dogs
Retailer: Marks & Spencer

Supplier(s): Marks & Spencer
Marks & Spencer’s Complete Pet Food for
Dogs/Cats comes in a range of tasty and

nutritious meals, which are rich in vitamins and
minerals and that pets can enjoy.

Product: Real,�Premium Hundenahrung 
Retailer: Real,- (Germany)

Supplier(s): Real,-/Yellow Dress Retail
The premium pet-food market is developing

strongly in Germany, and with this in mind,
Real,- sought to meet demands for a new

premium proposition. The objective was to
create an outstanding private-label design

that clarifies the premium dog-food proposi-
tion to the Real,- shopper.

Product: Ranzijn Pet-Care Range
Retailer: Ranzijn tuin & dier (the Netherlands)

Supplier(s): Ranzijn tuin & dier/
Yellow Dress Retail

Dutch retailer Ranzijn launched a new pet-food
and pet-care product range in a bid to compete

with national brands. The objective was to
develop a private label that is qualitative

enough to convince customers that it is on a
par with national brands in the category.
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