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Q1 Fill in the gaps 

Identifying customer ________________ and wants is very important to a business, as by doing this 
successfully a business will then be able to provide ___________ or services that customers will want to 
buy. This, in turn, will reduce the _______________ of launching an unsuccessful product, which could 
work out as a costly _______________________ for a business.  
 
Market _____________________ is the process of splitting a market up into different ______________ of 
customers with similar needs. This process means a business can target a particular group of customers 
more effectively with its products. There are many different types of segmentation that businesses can use 
to target different customers. Common methods of segmentation used by firms are based on 
______________, age, location or ___________________. 
 
If a business targets a particular segment that has _______________needs, it can then make sure it selects 
an appropriate marketing mix for the product and its customers. This practice should increase sales and 
help the business to be competitive.  

 Choose from: income; similar; risk; goods; mistake; gender; groups; needs; segmentation 

 

Q2 Match it! Identify the type of segmentation used in each of the following examples  

 2.1 A sports car aimed at wealthy customers  a. Gender 

 2.2 A cinema targeting customers who live within 10 miles of a city centre b. Age 

 2.3 A perfume targeted at female customers c. Location 

 2.4 A chocolate bar aimed at school children d. Income 

 

Q3 What’s your opinion? Identify a new product that each of the following businesses could 
produce/offer based on the identified method of market segmentation 

 

3.1 A magazine publisher looking to 
segment the market by age and 
develop/publish a new magazine 

 

 

 

 

 

 

3.2 A new small family owned Italian 
restaurant that is looking to segment 
the market by income 
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Q4 Pros and cons! Identify which of the following statements are advantages of market 
segmentation and which are disadvantages 

  Advantage Disadvantage 

 4.1 A market segment can be small and contain only a few 
customers 

  

 4.2 Products and services can be better matched to customer 
needs 

  

 4.3 Any marketing communication can be tailored for a 
particular market segment 

  

 4.4 If a business aims at a particular segment, they may end up 
ignoring a large number of customers 

  

 

Q5 Mini case study  

 
“Tan Time” is a manufacturer of sun cream. The business has found that male customers like sun 
cream to be convenient to use and easy to apply, whereas female customers were more 
concerned that their sun cream had a luxurious feel and was moisturising to the skin. Both 
genders were however, interested in the protection that the product would give them against the 
harmful rays of the sun. 
 

 
5.1 If “Tan Time” was to segment the market by gender, explain how a television advertisement 
might differ dependent on whether it was targeted at males or females 
 

 Explanation of advert 

 
 
Targeted at males: 

 
 
 
 
 
 

 
 
Targeted at females: 
 
 
 

 

 
 
Differences: 
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