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<+ INTRODUCTION

2018 Is our 2bth year, and
It's a good time to reflect
on the past while we apply
ourselves to the challenges
of the future.

Our updated brand book
shows us how we will
continue communicating
what we've been saying
and doing for years.

e

B ister Mils, Bradford
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Our golden rules Transformations

Were we breathe

entrepreneurial  new life Into

enthusliasts — bulldings and
pDlaces we [ove,



00000

We're always brave.
We're creative from the ground up.
We're constantly learning.

Rebel at heart A wise head Original thinkers
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| eaving
our positive
mark on the

world makes
us proud.




V' OUR GOLDEN RULES 12/13

(1 Whatever we're doing, as (4) We always question convention;
Individuals and as a company,

5) We set trends:

() We prefer talent to experience;
(2) We always start with a vision

in mind; (7 We expect everybody in the
company to make a difference;

3) We don't wait and see:



v HOW WE'RE DIFFERENT

We see things
differently

we see opportunities. we see striking,
sustainable architecture.

we follow our Instincts.
we

see homes and businesses.

we see a fair
deal and the long-term rewards
of regeneration. we see places.
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v TRANSFORMATIONS

t's what we do.
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Park Hill, Sheffield
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Albert Mill, Manchester
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Matchworks, Liverpool
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Brewhouse, Royal William Yard, Plymouth
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<+ OUR HISTORY

Our first 25 years

We like to talk about our past projects because
actions speak louder than words.

2000

New Islington,
Manchester

2001

Box Works,
Manchester

2009

Midland Hotel,
Morecambe

2002

Timber Wharf,
Manchester

2010

Mills Bakery,
Royal William Yard,
Plymouth

1993

Concert Square,
Liverpool

2003
Budenburg

Haus Projekte,
Altrincham

2011

Lakeshore,
Bristol

1994

Schoolhouse,
Manchester

2004

Lister Mills,
Bradford

2012

Saxton,
Leeds

19956

Smithfield Buildings,
Manchester

2005

3Towers,
Manchester

2013

Park Hill,
Sheffield

1996

Britannia Mills,
Manchester

1997

Collegiate,
Liverpool

1998

Tea Factory,
Liverpool

2006

Chimney Pot Park,
Salford

2014

House,

New Islington,
Irwell Riverside,
Manchester

2007

Rotunda,
Birmingham

2008

Longlands,
Stalybridge

2015

Stubbs Mill,
Manchester

LT T i
Al mam

2016

Smith’s Dock,
North Shields

26/27

1999

Matchworks,
Liverpool

2017

Avro,
Manchester
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Where we're going
eeeeeeeeeeeeee

Our mission

We want to t's where
Lalk about Were going.
the future —



<+ OUR MISSION

We want to deliver exceptional
places for people to live and
work and better futures for
our towns and cities.

To do this we will continue to
learn, challenge and innovate,
we'll champion great design
and collaborate with the best
creatives and thinkers.

We'll be exemplary partners,
landlords and employers, we'll
adopt the highest standards
and provide great service.

By working to be the best In
everything we do we'll remain
sector leaders and continue to be
the regeneration partner of choice. O A




4 ' OUR KEY MESSAGES
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Whether we are finding beauty
where others see problems or
delivering a future neighbourhood
from scratch we think about our
impact on the place and the city.
Every change, from masterplans
to minor details is a change for
the better.







liliir

1“'

|
I!

Lﬂ

I

|

il

[FITR RS ]

\Il

il

|

!

|

|
i
iJ

f

:1

1

il

[l

'|
i
-

:

I

]]H

I
| ]I|

1

1
K
I

I.
Ir .
b

o
-

e

e ——
e ——
e ——————
A
i — -

|

i

=

i

..1
I

rakeBierc B IIStol <+ T S

|

il

f
|

e—

{

L|

e







L







dL <

—

NNoVvators

House, New Islington

Innovation is not an aim for our
business but a by-product of never
accepting the stock answer. \We
see change as opportunity, not

a threat and start with the belief
that there is a better way. It is

this belief that makes us open

to new Iideas, intent on learning
and enthusiastic collaborators.
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Chimney Pot Park,-Salford
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66666

Urbanism/Placemaking/
Transformations/

Great design/People/

City bullding/Collaborations/
Future neighbournoods/
[conic buildings/New Ideas



J SECTION 03 64/65

How to say it 66 68 -71 74 =75 78 — 81 90 - 105

Key brand characteristics How we speak Partnership lock-ups Our typography Film and photography
66 67 72-73 7677 82 - 89
Our visual identity Content-led approach Our logo Our colours Our print formats

Our visual LS how we
[dentity IS talk about and
our platform— show our ideas.



<+ OUR VISUAL IDENTITY

Our visual i1dentity is confident
and understated, and allows
our great places, buildings,
architecture, and people to

fly the flag.

J KEY BRAND CHARACTERISTICS

Content-led/Confident/
Mature/Understated/Flexible/
Customer and partner focused.

{ CONTENT-LED APPROACH

Our flexible identity is a vehicle
for showing great content in a
new and compelling way.

We have content to show that
IS engaging; communicating
our experience and our ideas
about cities and improving

the way people live and work.

66/67



v HOW WE SPEAK

The way we speak reflects
the way we work, and the
success of our projects.

These are some general
principals to remember
when writing about,

or for, us.

Our rules

Writing for people

We, us, our and you

Jargon free writing

Be truthful

Be positive

Be confident

68/69

Be concise

Statements, not headlines

Purpose and medium

Looking to the future

Homes, not units



Vv HOW WE SPEAK

Our tone of voice avoids
being jokey or over-familiar —
corporate mateyness can

be mistaken for insincerity.

But we can be provocative
(It's In our nature).

Powder-
dry wit &
Northern

gricis In
our DNA*




V' OUR LOGO

Our logo is one of the most
important parts of our visual
identity, 1t conveys our bold
character and lets people
know who we are.

urbansplash

- Our logo

- Logo rules




V' PARTNERSHIP LOCK-UPS

Multiply don't divide —

Collaboration makes
better places for people
to live, work and play.

Forging partnerships Is
what we do and we can
highlight this through the

use of our multiply device.

urbansplash «  Places

for People

urbansplash <

urbansplash < ’E‘%%Z?'T‘iust

——
—
~—

urbansplash < RIBA®NORTH




¥ OUR COLOURS

Our understated colour
palette shows confidence
and allows our content

to take centre stage.

- Neutrals

- White

- A hint of blue

Black
CO MO YO K100

RO GO BO

75% Black
CO MO YO0 K75
R64 G64 B64

25% Black
CO MO YO0 K25
R191 G191 B191

White
C0 MO YO KO
R255 G255 B255

Urban Splash Blue
C100 M45 Y0 KO

RO G119 B192
Pantone 300

76/77
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+ OUR TYPOGRAPHY
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V' OUR TYPOGRAPHY 80/81

' Univers 45 Light

ABCDEFGHIJKLMN
OPQRSTUVWXY/Z
abcdefghijklmn

opqgrstuvwxyz
0123456789

<4 Univers 556 Roman

ABCDEFGHIJKLMN
OPQRSTUVWXYZ
abcdefghijklmn

opqgrstuvwxyz
0123456789

<4 Univers 65 Bold

ABCDEFGHIJKLMN
OPQRSTUVWXYZ
abcdefghijklmn

opgrstuvwxyz
0123456789

We've got our very own font, it's We use Urban Splash Light for writing The other weights of our typeface
called Urban Splash and it's been our headlines. It's never used for body can be used when we want to be more
designed just for us. copy, letters or emails. provocative in our communications.




V' OUR PRINT FORMATS

We have a new print size,
it's called Square+ and it's
bespoke to us. It's our main
print format and Is used for
Mmagazines, brochures, bid
documents, manuals, books
and more.




V' OUR PRINT FORMATS

We have created this format
to be flexible, allowing the
story to be told In whatever
way we want, whether that
be through photography,
pattern, illustration or type.

- Focal point

- Cropped or full bleed

84/85




V' OUR PRINT FORMATS 86/87

< Square+ grid {4 Scheme magazines { Joint venture magazines

urtandskash

e

-
Y e

< Spotlights

< Bid documents < Books

- Typographic covers

- Sub headings




¥ OUR PRINT FORMATS

We also use the Square+
aspect ratio to create other
brand communications,
from posters and cards

to signage and light boxes.

- Common sizes

In some cases a more commonly used

size may be more suitable than Square+,

such as using the A series paper sizes
for our stationery. Always take this into
consideration when selecting a format.

Park Hill
Sheffield

88/89



¥ FILM & PHOTOGRAPHY

We have been around for
25 years now and we have
a proven track record of
delivering successful and
INnovative regeneration
projects up and down

the country.

Our new photography
revisits our portfolio and
celebrates the lasting
quality of our spaces.
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< SECTION 04

Concepts 110 - 111
Website

108 - 109 112 - 113

Stationery Brochures

The brand
IN action —

114
Handover boxes

115
Tote bag

116 - 117 e

Posters Adverts

118 120 - 121
Key rings Newspapers

Visual
|00KDOOK

122 - 127
Signage and hoardings

128 - 129
Exhibition posters
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J WEBSITE 110/1M
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Vv BROCHURES



<+ HANDOVER BOXES Vv TOTE BAG 114/115

Urbansplash




J POSTERS 116/117

Park Hill

Park Hill Park Hill
Lhedfield urnanspiash Cheffiel urbansplash Cheffield urbansplashn




¥ ADVERTS 118/119




v NEWSPAPERS 120/121



¥ SIGNAGE 122/123




V' LIGHT BOX INSTALLATION

124/125

Flexible

leases In
24 hours

"

urbansplash.co.uk/commercial
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Vv OUR FUTURE

Same attitude.
Same values.
Same approach.
New markets.
New challenges.

We're doing what we've
always done: taking on
problems that others avoid,
doing what we say we'll do,
and doing 1t with quality.
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