
A hotelier’s guide:  

Designing the ideal 
co-working space



Hotels are the new office. 
Could your hotel be one of 
them? Remote working is on 
the rise and our stats say not 
everyone wants a co-working 
space or coffee shop to get 
their head down. But they 
would consider a hotel. 

Despite the demand, some 
hotels have been slow to 
act. Are you prepared to fill 
the gap in the market and 
provide a space  that could 
maximise footfall and add 
value to your hotel?

“1 in 4 remote 
workers feel there 

aren’t enough hotels 
that offer co-working 

spaces”
We surveyed 2,000 professionals on the topic and put 
together a helpful guide to assist hotel owners and 
managers who want to design a productive co-working 
space. We look at what business people value, what 
they don’t, and explain what that means for a hotel 
looking to gain an advantage over the competition  
and cater to remote workers.

Loud conversation is the single biggest annoyance for people working in public spaces, according to our 
survey. Almost 40% of professionals regard quiet as the most important aspect of co-working.

When creating a space for workers in your hotel, look to establish it as a quiet environment that stimulates 
productivity. Is the room too close to your kitchen or dining areas? Is it located on a thoroughfare for staff 
shifting loud items, like bins or plates and cutlery?

Consider creating separate designated zones for quiet working and talking. This way, you can appeal to all 
types of workers, whether they’re in groups or working solo. 

A distraction-free space
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With comfort and space in mind, consider 
styling an environment that allows room to 
breathe. If you are tight for space, it may be 
worth leaning more towards a long table with 
seats, rather than attempting to fit in many  
units of individual furniture. 

If you have room, opt for a variety of softer 
seating with room to spread out, from formal 
tables through to relaxed sofas, which caters for 
all types of business and allows people to move 
around should they grow uncomfortable in the 
same spot throughout the day.

Offering a fast and wireless internet service allows 
remote workers the freedom to send emails, make 
video calls, and browse the web for as long as they 
like without frustrating loading times. Simply put, 
they need to be able to work.

It would also be worth designing your co-working 
space close to someone who can help with any 
technical queries; many professionals say a lack  
of IT support is a pet peeve of co-working spaces. 

Over 60% of people expect Wi-Fi/internet to be free  
of charge. As hoteliers in the digital age, it is essential 
if your hotel is going to offer an area for people to  
work in.

People also ranked internet speed as the most 
important factor when in a co-working environment, 
which shows customers are primarily after 
somewhere they can be productive.

Keep users connected

“Digital Nomads will 
expect a fast internet 
connection speed for 

co-working” 

“Comfort is king 
for over 1 in 3 

remote workers”

Make co-working comfortable

It may seem obvious, but having comfortable 
seating and enough space for people is vital. 
Often this aspect can be overlooked in favour 
of what’s aesthetically pleasing. Ask yourself 
whether it will be comfortable to work in.



Over half of co-working professionals expect plenty of charging 
outlets for their phones, laptops, and other electricals, according to 
our findings. This allows business people to stay plugged in, whether 
they’re planning on working all day or just while they wait for a train. 
Printing facilities are also expected by a third of business people.

Calling in an electrician to install plenty of charging stations and 
sockets at each work point won’t go amiss. Two plug sockets per seat 
might be optimal – one for a laptop, another to charge a phone.  

Offering printing free of charge will encourage people to spend longer 
in your co-working spaces without too much expense on your part.

Practicality pays off

Privacy is an important aspect of co-working, according to our survey. Over a 
third of business people consider a lack of privacy as an issue for remote working, 
with more than 25% expecting private meeting rooms to be available. Security is 
also a concern of co-workers, with more than 20% citing it as a top complaint. 

Explore ways you can offer private and secure working for professional people, 
whether it be single booths separated by dividers or blocks of meeting rooms  
so groups can talk without being overheard.

It would also be responsible to get an IT expert in to check both that your 
network is secure enough for professionals to work confidently with any  
sensitive business data, and to check that your hotel’s private data won’t  
be compromised by anything remote workers could do.

Offer privacy 
“Business can be 

private, offer space 
where conversations 
won’t be overheard”



For some, availability of refreshments is 
an important aspect of co-working spaces. 
Creating exclusive menus for your co-
working space could sway people using 
your facilities to eat at the hotel and enable 
further profitability for the business.

Don’t go hungry on the job

Implementing a 
clean and accessible 
refreshment area 
within your co-working 
space will mean 
workers are happier, 
but also less likely to 
leave the premises to 
satisfy their hunger or 
thirst. Consider adding 
in table service to help 
increase your POS on 
site, offering lunch for 
your business guests.

Try to give people more of what they want and less of what they don’t. Consider ways you can keep 
professionals working at your hotel for longer, and how you could encourage them to return and recommend 
your hotel as a co-working space.

What it all 
means

“1 in 3 remote 
workers expect free 
hot drinks and water 

facilities”

Discover more ways to increase profitability by using  an event management system, like Guestline’s 
Advanced Conference & Banqueting Manager to optimise revenue from meeting rooms and events.  
www.guestline.com/profitable-hotels

http://www.guestline.com/profitable-hotels

