After the Interval survey
Insights from Act 2
Weeks 1-3

July 2020

How was the research conducted?
The survey is in partnership between Thrive and
Katy Raines of Indigo Ltd. The survey was sent out
between 15th June and 3rd July, and collected over
3,900 responses.
The data covers 17 cultural organisations, including 11
from Northern Ireland and 6 from the Republic of Ireland.
While Northern Ireland and the Republic of Ireland are
different areas with different lockdown processes and
policies, there is not a significant difference between the
two datasets. As a result, we have reported the findings in
total among NI and ROI audiences.
Organisations are welcome to quote data from this survey,
however we ask that you credit the After the Interval
Survey, a partnership between Thrive and Indigo Ltd.
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Results from Act 2
Weeks 1-3

Are people actively booking
tickets for events?

4

85%

of audiences of NI and ROI venues
are not currently booking for events
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Of the 15% who are currently
booking, when are the events
happening, and what are they
booking for?
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While a small minority are booking for summer events, most are booking
for events September or later
When is the first event that you are booking for
scheduled to take place?
40%
35%
30%
25%
20%
15%
10%
5%
0%
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Which of the following best describes the type of event it is?

25%

25%

15%

9%

Rock or pop
concert

Theatre, opera
or dance
performance

Comedy event

Outdoor event

Additional items mentioned:
• Classical music concert (8%)
• Family/children’s event (6%)

• Festival (1%)
• Other (11%)
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Of the different types of venues, audiences are most likely to be booking for
theatres or music venues
Which of the following best describes the type of
venue where the event will be held?
Theatre

35%

Concert or music
venue
Outdoor
venue/space

31%
12%

Large arena

9%

Arts centre

9%

Community venue

3%

Other (please
specify)

1%
0%

10%

20%

30%

40%
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What is your current expectation regarding this event?
72%
50%

72% of people who
are currently
booking expect the
events to go ahead.

45%

47%

40%
35%
30%
25%
20%

25%

25%

15%
10%

Nearly half (47%) expect
the events to happen with
restrictions in place.

5%

2%

0%

I expect it to take I expect it to take I expect it to be
place under
place in the way it postponed until a
restricted
has been publicised
later date
capacities and
other measures

I expect it to be
cancelled

1%

Other
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What about the audiences who
aren’t booking events yet?
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If you had to say now when you think you'll be
ready to start BOOKING for events again, which of
the options below would you choose?
35%

63%

Most audiences
won’t feel ready to
book until at least
3 months from
now

30%
25%

26%
22%

20%
15%

16%

15%

16%

10%
5%

5%

0%

within the next 1-2 months
month
from now

3-4 months
from now

4-6 months
from now

6-12 months
from now

Over a year
from now
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Nearly three quarters of audiences would consider attending events if
venues reopened with social distancing
Please tell us which of the following statements best fits how you're
currently feeling about coming out to events at a venue again
I will feel comfortable to come to events again as soon as
venues are allowed to reopen

14%

I would consider coming to a cultural event in a venue if I felt
sufficiently confident that the required social distancing and
hygiene measures had been put in place

58%

I would prefer to wait until I can attend a cultural event in
the 'usual way' again - however long that might take

15%

I cannot currently envisage attending a cultural event at a
venue until a vaccine or treatment for Covid-19 is readily
available

None of the above

Those who selected these
responses were more likely to
identify themselves as
vulnerable to Covid

12%

1%

0%

10%

20%

30%

40%

50%

60%

70%
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What will help audiences to feel
more comfortable attending live
events again?
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More than one third of audiences prefer a full refund or credit in the event
of a cancellation or if they were unable to attend
Would any of the following make you more likely to book NOW for events in the future?
70%
60%
57%
50%
44%

40%

34%

30%
20%

15%

10%

3%

6%

0%

FULL REFUND if
the event is
cancelled

FULL REFUND if
I/someone else
was unwell or
unable to attend

GIFT
VOUCHER/CREDIT
if I/someone else
was unwell or
unable to attend

Flexible PAYMENT
PLANS

None of the above

Other
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Audiences want MORE of this:

About the
performance:

Buy tickets as a
‘household’

Limits on
attendance

Knowing how performers/
artists are being kept safe

Seats spaced
2m apart

Audiences want LESS of this:
Daytime
performances

Unreserved
seating
16

Audiences want MORE of this:

Avoiding
contact with
people:

Queue
management

Scheduled
arrival times

Staff wearing masks

Audiences want LESS of this:
Needing to take public
transport to the event
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Audiences want MORE of this:

Hygiene:

Availability of
hand sanitiser

Seeing venue
cleaning
procedures

A ‘kite mark’ for venues
who adhere to a clear
set of standards

Audiences want LESS of this:
Restrictions on toilet
facilities
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About the performance:
More likely
to attend

Would the following social distancing measures make you LESS or MORE likely to consider
attending a live cultural event?

0.80

0.71
0.64
0.57

0.60

0.51
0.40

0.17

0.20

0.12
0.01

0.00

-0.20

Ability to buy
tickets as 'a
household' to
sit together

Unreserved
seating in order to
Daytime rather
ensure the safe
than evening
entry and exit of
performances
audiences

Limits on the Knowing how Seats spaced at
Shorter
Fewer
Limited / no bar
number who the performers least 2m apart performances performers in and catering
can attend
and artists are
with no interval
order to
facilities
being kept safe
maintain their
safety

-0.08

-0.27

-0.40

Less likely
to attend
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Avoiding contact with people:
More likely
to attend

Would the following social distancing measures make you LESS or MORE likely to consider
attending a live cultural event?

1.00
0.80
0.60

0.78

0.54

0.53
0.40

0.40

0.23
0.20
0.00
-0.20

Queue management to A scheduled arrival time Staff wearing protective
avoid long queues of for audience members
masks
people

On-site health
monitoring (eg.
temperature taking)

Needing to travel
on public
transport to get to
the event

All audience members
required to wear
protective masks

-0.40
-0.60

-0.55

-0.80

Less likely
to attend
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Hygiene:
More likely
to attend

Would the following social distancing measures make you LESS or MORE likely to consider
attending a live cultural event?

1.00

0.80

0.80
0.75

0.73
0.60

0.60

0.44
0.40

0.20
Restrictions
on toilet facilities
0.00
Availability of hand
sanitiser
-0.20

Less likely
to attend

Well-publicised venue
cleaning procedures

A 'kite mark' for venues
who adhere to a clear set
of standards

Contactless payment

Digital or print at home
only tickets
-0.14
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Are audiences engaging with cultural
events online?
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YES

54%

of audiences of NI and ROI venues
have engaged with cultural events online
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One third are new digital audiences, having only engaged with online events
since the lockdown started

Have you engaged with any cultural events ONLINE,
either before or during the recent lockdown?

54%

Yes - only SINCE lockdown

33%

Yes - before AND during lockdown

Yes - only BEFORE lockdown

19%

3%
0%

5%

10%

15%

20%

25%

30%

35%
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Two-thirds of audiences have either watched full-length productions, or
performances created at home
Which of the following types of online activity have you done
during lockdown? (Please tick all that apply)
69%

Watched performances created 'at home' by performers
Watched a full-length production of theatre, ballet, dance, opera or music
online via a platform such as YouTube or Facebook

67%
34%

Watched a new production online which was created during lockdown

31%

Made a donation to watch a performance online
Taken part in a creative activity online
(e.g. online art class, choir rehearsal)

25%

Attended an online arts or music festival
(e.g. literary or theatre festival online)

Participation

21%

Paid to access performances from a specialist channel
(e.g. Marquee TV, Digital Theatre, Medici)

9%
7%

Other (please specify)
0%

10%

20%

30%

40%

50%

60%

70%

80%
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Were any of these online activities produced by the following
types of organisations? (Please tick all that apply)

Audiences consumed
online content from
local, GB, RoI and
international cultural
providers, showing
the opportunity
online offers, but it’s
also a crowded
marketplace

37%

52%

An organisation
based in NI

An organisation
based in GB

27%
40%
An organisation
based in the
Republic of Ireland

An international
organisation
outside of the
UK/ROI
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Would audiences be interested in
engaging with cultural events online in
the future?
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More than three-quarters of audiences would be interested in engaging with cultural events
online. Of those who aren’t interested, the vast majority say they are simply not an attractive
alternative to live events.
If you were unable to go to cultural events in a venue for
the foreseeable future, would you be interested
in engaging with cultural events ONLINE?

Why are you NOT interested in engaging with
cultural events online or digitally?
The online experience isn't an attractive
alternative to the LIVE event

Yes

No

I've never really considered it

16%

My internet/broadband speed is poor

14%

32%

79%

Possibly

85%

47%

21%

I'm not confident in using the technology
required to watch performances online
The sound and/or picture quality of my
equipment at home is poor
There is too much going on in my life at the
moment

14%
9%
8%

The quality of events isn't high enough

7%

I don't know where to look

5%

There isn't a good range of events to choose
from

5%

Other (please specify)

4%
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Most are interested in watching a performance specifically created to be watched online.
Audiences were less interested in recordings and archived events.
Which of the following might you be interested in engaging with online in
the future? (tick all that apply)
90%
80%
70%
60%
50%
40%

78%

61%

60%

59%
52%

50%

30%
20%

10%
0%

A performance
An ARCHIVE
A LIVE event with a A LIVE event filmed A RECORDING of an A RECORDING of an
specially created to
recording of a
socially-distanced 'behind closed doors' event filmed 'behind event with sociallybe watched ONLINE performance with a
audience that I
closed doors'
distanced audience
full audience staged cannot not attend in
that I could not
before Coronavirus
person
attend in person

There is little
difference between
wanting to watch
certain types of
events online in
general, compared
to wanting to watch
them because they
can’t attend.

This means that
their interest in
watching the event
online is based on
the type of
content, not on it
being a substitute
for attending a live
event.
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The expectation is that while online events will be different and still a
satisfying experience, it won't be as good as a live event
To what extent do you agree with the following statements regarding your expectations
for online events?

Agree
0.80
0.60
0.40

I will enjoy engaging
with other audience
I expect the
members on social
experience to be as
media during and after good as being at a live
performances
event

0.20
0.00
-0.20

I expect it will be
different from a live
event, but will still be a
satisfying experience

I will find it easy to
access digital
performances

I think I will enjoy the I will enjoy knowing that
experience
other people are
watching at the same
time as me

-0.40
-0.60
-0.80

Disagree
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Would audiences be willing to pay
for cultural events online?

31

Yes – 65% of audiences would be willing to pay for a cultural event online
% willing to pay for an
online event:

65%

For each of the following, please tell us what you would
consider spending in order to watch or attend an online
cultural event:
(Average across the different types of online events)
THE SAME as a ticket for a similar
event in a venue

10%

LESS than a ticket for a similar event in
a venue

55%

0%

10%

20%

30%

40%

50%

60%
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While a small percent of people would pay the same as a ticket for a live event, the majority of
audiences would prefer to pay less for online content, regardless of the type of content listed
For each of the following, please tell us what you would consider spending in order to watch or
attend an online cultural event:
A performance specially created to be watched
ONLINE

A LIVE event with a socially-distanced audience that I
cannot not attend in person
THE SAME as a ticket for a similar live event

A LIVE event filmed 'behind closed doors'

LESS than a ticket for a similar live event
A 'pay what you decide' amount that I choose

A RECORDING of an event filmed 'behind closed
doors'

A DONATION amount that I choose
I would only watch/attend if it was FREE

A RECORDING of an event with socially-distanced
audience that I could not attend in person
An ARCHIVE recording of a performance with a full
audience staged before Coronavirus
0%

10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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Have audiences attended outdoor
arts events in the past?
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Yes – nearly 8 in 10 people have attended an outdoor arts event in the past

80%

Of those who have
attended in the past,

Have attended an
outdoor arts event in
the past

76%
have attended both free
and paid for events
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Would audiences be interested in
engaging with cultural events
outdoors?
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Most audiences would be open to attending cultural events outdoors. Of those not interested in attending
outdoor events, most say it's due to the weather or being required to stand. Almost half also cited the
inability to enforce social distancing measures and lack of facilities as barriers to engagement.
If you were unable to go to cultural events in a venue for
the foreseeable future, might you be interested in trying
out events taking place OUTDOORS?

Yes

60%

Which of the following reasons explain why you are NOT
interested in engaging with outdoor events?

Unpredictable weather

66%

Standing for long periods of time

64%

Inability to enforce social distancing
measures

48%

Lack of facilities - toilets, catering etc.

48%

Not interested in the kinds of events
that happen outdoors

18%

Unsure if this kind of event is for me

Possibly

No

36%

4%

15%

Lower production values

6%

Other (please specify)

6%
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Over three-quarters of
audiences would be interested
in attending the same things
they see indoors, outdoors
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77% of audiences would be interested in attending plays or concerts/gigs outdoors

If you felt confident that the appropriate social distancing measures were in place, which
of the following types of outdoor events would you be most interested in attending?
Open air theatre and plays

77%

Open air concerts or gigs

77%

Drive-in events

52%

Rural and countryside events

44%

Park festivals in towns and cities

38%

Street festivals in towns and cities

35%

Green field festivals

33%

Participatory and community outdoor events

26%

Carnivals, parades or processional events

26%

Light nights

25%

Other (please specify)

2%
0%

10%

20%

30%

40%

50%

60%

70%

80%

90%
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Would audiences be willing to pay
for cultural events outdoors?

40

Yes – more than ¾ of audiences would be willing to pay for an outdoor event
% willing to pay for an
outdoor event:

78%

For each of the following, please tell us what you
would consider spending in order to watch or attend
an outdoor cultural event:
(Average across the different types of outdoor
events)

online events:
THE SAME as a ticket for a similar
event in a venue

online events:

65%

10%

53%

LESS than a ticket for a similar
event in a venue

55%

25%
0%

Comparison with

Comparison with

10%

20%

30%

40%

50%

60%

Audiences are 5 times more likely to pay a similar price for an outdoor
cultural event compared to an online event. This suggests that people
are willing to pay similar prices for a similar type of live experience.
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More than two-thirds of audiences would pay the same price as a ticket for
a similar indoor event, for a concert or play
For each of the following, please tell us what you would consider spending in order to watch or
attend an online cultural event:
Open air concerts or gigs
Open air theatre and plays
Green field festivals
Light nights
THE SAME as a ticket for a similar event in a venue

Rural and countryside events

LESS than a ticket for a similar event in a venue
A 'pay what you decide' amount that I choose

Drive-in events

A DONATION amount that I choose

Park festivals in towns and cities

I would only attend if it was FREE

Participatory and community outdoor events
Carnivals, parades or processional events
Street festivals in towns and cities
0%

10%

20%

30%

40%

50%

60%

70%

80%

90% 100%
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What do audiences think about
the future of cultural
organisations?
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Audiences are very concerned about the financial survival of cultural
organisations

How concerned would you
say you are about the
financial survival of the
organisation who sent you
this survey?
How much do you think
you will be able to spend on
cultural events once they
can happen again 'as
normal'?

77
0
Not at all
concerned

A lot less
than before
0

100
Extremely
concerned

About the same
as before
50

A lot more
than before
100
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This is positive considering a quarter of
audiences had their income reduced as
a result of Coronavirus
44

We also asked audiences if they had anything else to tell us about the topic of coming back to
events. Their responses continue to show the love they have for the cultural sector, and their
appreciation for its contribution to our wellbeing.
“I miss the theatre and
culturally events hugely. I am
aware of the current hardship
and challenges posed for the
artists and associated venues.
I want to help support the arts
whatever way I can during this
difficult time.”

“We need the arts in our lives, so
some method will have to be found.”

“It will help with one’s overall wellbeing along
with the families and its a very important
outlet for us.”

“Very enthusiastic.
Arts are key to
emotional and
mental well being
of individuals and
areas.”

“Nothing compares to live
performances and the survival and
success of live music and theatre
is vital to a cultured society”
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Audiences also voiced their support of different formats

“I hope to return to events…but am happy to
try alternatives while considered necessary.”
“I would be more likely to try a wider
range of performance/events if I could
see them online. It would encourage
me to be more adventurous- the cost
of activities inhibits experimentation.”

“I am very happy to try out events in different formats.
Regarding payment I generally ticked less than for a
normal event except where it was live. But there a
different prices for seats and I think it should only be for
the cheapest type of seat…”

“Am missing going to events, but
would have to be happy with
safety before attending, thus
keen on outdoor type events.”
“Online events are something I would consider for
a short performance only. I would prefer to go to
a venue, either indoors or outdoors.”

“I was interested in online events
previously but they were not available at
that time and now they are but I would
prefer a mix because the online doesn't
suit every event eg certain instrumental
events. Mentioning theatre in particular,
going to the theatre is the whole point, it's
so special, different from cinema…”
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What do our attenders look like?
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More than half of cultural audiences responding to the survey are aged 55+. Respondents
were also more likely to be very engaged, having attended live cultural events more than four
times in the past year.

Age

How often would you say that
you attended such events before
Coronavirus?

35%

30%

31%

25%

More than 4 times per year

53%

24%
20%
20%

2 or 3 times per year

36%

15%
15%

Once a year

10%

5%
5%
0%

0%

3%

7%

3%

Less than once a year

1%

15-19 20-24 25-34 35-44 45-54 55-64 65-74

75+

0%

10%

20%

30%

40%

50%

60%
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15%
While 15% have a disability,
nearly twice as many people
consider themselves
vulnerable to Covid

Identify as D/deaf,
disabled, or have a
long-term health condition

27%
Consider themselves
‘vulnerable’ to Covid
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There were some similarities in the responses among disabled and vulnerable audiences:

• They attend live cultural events less often
than the average attender
• They are less likely to have engaged with
cultural events online or outdoors
• Approximately 50% of both groups would
still consider attending live cultural events
if they were confident that social distancing
and hygiene measures were put in place

This is positive it means they WILL attend,
but may have specific needs
that organisations will need
to be mindful of
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Vulnerable attenders are more likely to want:

• More information and assurances
regarding hygiene. They are more likely
to want hand sanitiser available, and
want to see information on cleaning
procedures and a kite mark.
• They are more keen that staff and
audiences wear masks
• They are also more likely to belong to
an older age group (65-74)
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Disabled attenders are more likely to want:

• Refunds if they or someone in their party were
unwell/unable to attend
• Want to book tickets as part of a ‘household’
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Disabled audiences
were asked specifics
about what was
most important to
them when
returning to live
cultural events.
Here are their top
answers:

Priority access for disabled patrons
if a queue management system is employed
Some audiences have difficulty standing/walking for long periods of time.
This includes the elderly, those with mobility issues, and those with ASD

Confidence that accessible toilet
facilities will still be available
“Toileting facilities are an essential, not a luxury”

Confidence that accessible seating will be
included in social distancing arrangements
This includes catering to different needs –
remember that not all disabilities are visible
53

Key messages

 People are open to returning to live events but not yet
 Public health still a major issue for our audiences
 Increasing importance of:
1.) Communications – what have we been doing, what are we working
on and then clear communication when we re-open

Key
messages:

2.) Keep talking to audiences – what would you like thrive to help you
look at next
55

What’s in it for you?

Want to take part
in Act 2 of our
After the Interval survey?
Contact Claire Rose
Canavan at
client@wewillthrive.co.uk

• A closer look at your audiences:
• Learn about when they’ll be ready to book
tickets (if they aren’t already), what their
attitudes are towards live events, and how
you can make them feel safer
• Act 2 also includes new questions looking
into the impact of social distancing measures
and how audiences engage with culture
online and outdoors
• Weekly updates on the benchmark data for NI
and ROI

• A final report looking at audiences for NI and ROI
venues
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wewillthrive.co.uk
For queries about this project, please contact
Claire Rose Canavan - client@wewillthrive.co.uk
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