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How was the research conducted?
The survey is in partnership between Thrive and
Katy Raines of Indigo Ltd. The survey was sent out
between 4th May and 14th June, and collected over
8,300 responses.
The data covers 28 cultural organisations, including 24
from Northern Ireland and 4 from the Republic of Ireland.
While Northern Ireland and the Republic of Ireland are
different areas with different lockdown processes and
policies, there is not a significant difference between the
two datasets. As a result, we have reported the findings in
total among NI and ROI audiences.
Organisations are welcome to quote data from this survey,
however we ask that you credit the After the Interval
Survey, a partnership between Thrive and Indigo Ltd.
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Act 1 Results

93%

of audiences of NI and ROI venues are
missing live events
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What do people miss most about live events?

The ‘buzz’ of being at a live event

70%

Seeing performers I know and/or admire in the flesh

66%

Having something special to look forward to that
gets me out of the house

64%

Supporting my local venue

59%

Quality time in the company of family and friends

56%

The shared experience in the auditorium

47%
43%

Making a night of it - ‘dinner and a show’

34%

Being in an audience of like-minded people
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80%

Are people actively booking
tickets for events?
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In short: no

88%

of audiences of NI and ROI venues
are not currently booking for events
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People aren’t even considering booking until much further down the line
When will you be ready to start booking events again?
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NI and ROI audiences are even more hesitant to book compared to the UK
in total
When will you be ready to start booking events again?
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When are the events that you are booking for
scheduled to take place?
38%

40%

Of the NI and ROI audiences
currently booking tickets,
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30%
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86%
are booking for events
for September or later
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NI and ROI audiences show more reluctance towards attending large gatherings –
34% would prefer to stay away from them in order to protect themselves
How do you currently feel about the possibility of coming out to events at a venue
again?
I will feel comfortable to come to events again as soon as
venues are allowed to reopen

19%
19%

I can envisage a period when venues will be open again, but,
IF ADVISED TO, I will stay away from large gatherings in or

46%
50%

I can envisage a period when venues will be open again, but I
WOULD PREFER to stay away from large gatherings in order t
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None of the above
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What will make people feel better
about coming back to live events?
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Factors that would make people feel safe and
comfortable going to an event at a venue again

80%

69%

68%

66%

Limits on the
number who
can attend

Avoiding long
queues of
people

Seats spaced
2m apart

Availability of
hand sanitiser

Additional items mentioned:
Knowing venue-cleaning procedures (57%)
On-side health monitoring (e.g., taking temperature) (45%)
Seeing others visit (12%)
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What types of venues do people
feel most comfortable attending?

14

Audiences in NI and ROI are most likely to feel comfortable at a large
outdoor event or at a medium/large seated venue
Are there certain types of venues that you would feel happier coming back to before others?

Large outdoor event

53

Medium or large seated venue

46

Small studio theatre/chamber music venue

42

Pub or community venue

34

Large standing venue

32

Less comfortable
0

More comfortable
100
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What factors influence people’s decision
to book for future live events?
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Audiences here placed the most importance on receiving a refund if an
event is cancelled, followed by flexibility in exchanges or receiving a credit
Please tell us how important each of the following would be in influencing your
decision to book for future events

The ability to receive a full refund should the
event be cancelled

The flexibility to exchange any tickets for
another event if I am unwell or unable to
attend

The ability to receive a credit to use on
future events if I am unwell or unable to
attend an event

Not important at all
0

82

74

72

Very important
100
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How are people feeling about coming
back to events and performances?

18

While people here are
concerned about
attending live events in
the future, there’s still a
lot of love shown for
the organisations we
surveyed

“I can’t wait for the
excitement and
buzz to come back”

“I will be here when
this is all over, I hope
the venues are too!”
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Specific responses also illustrated the
emotional connection people have
with the venues
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We also asked audiences of cultural
charities extra questions around what
organisations could do for additional
support when they reopen.
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Audiences of NI and ROI cultural charities were much more likely to be in
favour of all options listed
Which of these are most appropriate for cultural
charities to consider?

We asked:

“When the organisation reopens, their financial position
may be challenging, and so may
consider various options
to ensure a successful reopening.

80%

Please could you let us know
which of these you would feel
are most appropriate for cultural
charities to consider?”
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Increasing ticket
prices
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option to donate
additional
additional
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when buying
tickets
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Comparison of
Wave 1 and Wave 2 results

As other sectors including non-essential retail and hospitality are
given dates to re-open, audiences are becoming slightly more
optimistic about booking future events. Compared to Wave 1:
• Slightly more audiences in Wave 2 are booking now for events
• Audiences are more open to booking sooner, but many still are
looking to book in the latter part of 2020
• Audiences felt slightly more comfortable attending the
different types of venues listed
• Audiences cared slightly less about limits on attendance
and socially distanced seating. Although this will be dictated by
government guidelines.
• Audiences did want to know more about cleaning procedures
• Audiences placed a slightly higher priority on having
flexible ticketing options
It remains to be seen how the experiences of going out for
a drink and a meal, with restrictions in place, affects
future audience views and behaviours around the
compromises that need to be made for any social
activity including live events.
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Key messages

 Income from booking revenue is not coming back anytime soon
 People have a lot of fears that need clarity and good communication

 Reductions in capacity create questions around viability

Key
messages:

 Additional support and resources will be needed for the sector
 Live won’t be replaced by digital but people will want the choice from
now on
 Relationships are key – your audiences miss you and want you back so

please keep in touch and keep talking to them about their needs
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What’s in it for you?

Want to take part
in Act 2 of our
After the Interval survey?
Contact Claire Rose
Canavan at
client@wewillthrive.co.uk

• A closer look at your audiences:
• Learn about when they’ll be ready to book
tickets (if they aren’t already), what their
attitudes are towards live events, and how
you can make them feel safer
• Act 2 also includes new questions looking
into the impact of social distancing measures
and how audiences engage with culture
online and outdoors
• Weekly updates on the benchmark data for NI
and ROI

• A final report looking at audiences for NI and ROI
venues
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