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Audience Snapshot: Adults (35-49) and 
Art Forms in Belfast 
 
We asked 2,200 Belfast residents about their cultural engagement – how they attended and 
how they participated – in a city-wide survey commissioned by Belfast City Council. The 
results were fascinating and showed us that a lot of assumptions we hold are in fact incorrect. 
In this audience snapshot, we delve into the Adults age group (35-49) – how engaged they 
are in Belfast and what art forms they are interested in the most. 
 
Life stage has the biggest impact on 35 to 49 years old. Overall, 30% of Belfast residents have 
a child in the household but this rises to 50% in this age group. Children have a direct influence 
on the types of art forms that a family unit engages with – all-ages activities will be more 
popular with this segment. People without children have consequently a different lifestyle. 
They are more available to do things in evenings and on week nights and therefore will enjoy 
other activities. 
 
Let’s have a closer look at the data we collected. 
 

What art forms do 35-49 years old engage with the most? 
 

 
 
In terms of participation, Literature was the most popular art form for parents in that age 
group. The famous bedtime storytelling played a big part in this one. Reading out loud to 
children scored high at 59%, compared to 28% for adults without children. For non-parents, 
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writing music (7%) and wood crafts (10%) were the activities where they were over-
represented compared to parents in the same age group (3% and 4% respectively). 

Some activities they really liked 
 

                                  

 
 

How to grow Adults and Families audiences? 
 

Look at your opening hours 
Families do things at weekends when kids 
are out of school and parents out of work. 
Opening on Saturdays and Sundays is 
essential. If you hold events during the 
week, make sure it’s after school hours. 
 

All-ages is the way to go 
We will never say this enough. Tailor your 
programme to your audiences’ interests. 
Try to include more kids-friendly activities 
where parents can also be involved. 
 

Be realistic with your pricing 
A family’s outing can get expensive if all 
members have to pay the full price for a 

ticketed event. Offering family bundles, 
letting kids in for free or at a reduced price 
and making sure your general admission 
isn’t too costly are some ways to be more 
accessible to families. 
 

Use Non-Parents’ interests in 
your programming 
People without children tend to have more 
free time to do cultural things and usually 
have more of a disposable income. It’s time 
to add comedy nights or music gigs 
(specialist music genres are a favourite) to 
your regular programming. 

 
 

 
 
 
 

65% of parents aged 35-
49 visited a museum or 

a National Trust 
Property. 

32% of parents 
attended panto. 

20% of non-
parents attended 
a Jazz or Blues gig. 

28% of non-
parents attended 
stand-up comedy. 
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Sources 
Please contact our Research Executive Laura Cusick if you’d like more info about Young Adults 
and Art Forms in Belfast – researchexec@wewillthrive.co.uk
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