
 

 

 

Fair and Personal Analysis 

The concept of fair and personal analysis describes the extent of the choice of products and providers 
offered by an intermediary within a particular category of life assurance, general insurance, 
mortgages, and/ or a specialist area.  The number of contracts and providers considered must be 
sufficiently large to enable an intermediary to recommend a product that would be adequate to meet 
a client’s needs.  

The number of providers that constitutes ‘sufficiently large’ will vary depending on the number of 
providers operating in the market for a particular product or service and their relative importance in 
and share of that market.  The extent of fair analysis must be such that could reasonably be expected 
of a professional conducting business, taking into account the accessibility of information and product 
placement to intermediaries and the cost of the search.    

In order to ensure that the number of contracts and providers is sufficiently large to constitute a fair 
and personal analysis of the market, we will consider the following criteria: 

§ the needs of the customer, 
§ the size of the customer order,  
§ the number of providers in the market that deal with brokers, 
§ the market share of each of those providers,  
§ the number of relevant products available from each provider, 
§ the availability of information about the products, 
§ the quality of the product and service provided by the provider, 
§ cost, and 
§ any other relevant consideration. 

Investment Intermediary Services  
 
We are remunerated by commission for our investment intermediary services, or where a fee has 
been agreed for these services, please see fee schedule outlined below. 
 
 
Insurance Based Investment Products 
We are remunerated by commission for the advice we provide on our insurance based investment 
products, or where a fee has been agreed for these services, please see fee schedule outlined below. 
 

 
 
 
 
 


