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We, the publisher managers of tracdelight, would love to give you some practical tips on 

how you can use tracdelight in the best way possible for your blog and for your readers. 

Therefore we have summarized our expertise and knowledge and channeled it in this guide.  

Print it out, learn it by heart or tape it to your wall – because you will increase your commis-

sion considerably if you follow our tips. 
 

What’s tracdelight and what can you use it for? 
 

tracdelight was founded with the focus on helping the websites of fashion magazines such as Elle or 

InStyle to earn money with their content. After a very successful start, we quickly opened up our 

network for bloggers and other website formats as well, to be able to support everybody with mak-

ing money.  

So if you’re a blogger or an online editor in the lifestyle, fashion, living or beauty sector, you can 

use tracdelight to earn commissions for every product or online shop recommendation your make. 

Whether it’s an outfit of the day post, an article about all the new home decoration pieces you 

recently ordered or a make-up tutorial. Log in to your tracdelight account, search for the products 

you want to write about and include the product images and links in your article to earn commission 

right away. 
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How to optimize your blog posts 

 

We see a lot of blogs every day and also love to 

read the newest posts and articles. While doing 

that we see a lot of good stuff, but also some 

things that can be optimized with just some sim-

ple tricks. Here is what to do: 

Add images and link them 
If surfing on a living, fashion or lifestyle blog, one 

usually seeks inspiration. And images are ideal for 

doing just that. So add a lot of images – even bet-

ter if they are your own or collages, moodboards 

etc. created by you. 

Especially if you are showing product images it 

makes sense to link those images to the right 

shop with a tracdelight performance link. If you 

do that, your user will be forwarded to the right 

shop by clicking on the image and you’ll be one 

step closer to your commission. 

In our YouTube video tutorial you can see how 

linking an image works for Blogger and Word-

press www.youtube.com/watch?v=JKj4un0v7Hk. 

Or scroll down to page 14 for a quick how-to.  

 

Optimize your content with internal links 
In order to connect your posts with each other it’s always a good idea to link to older blog posts. 

This way you keep your reader on your site, you’re digging up old posts again that might have slipped 

into the archive and you’re blog seems well-rounded and balanced. 

 

Style of writing 
Styles of writing are as different like signatures or the way we like to dress. It should and must ex-

press your personality. But please be mindful of keeping your texts structured – for example by using 

paragraphs – and don’t write super long sentences. Reading on a screen is harder than in a book and 

often debauches a reader to digress. 

http://www.youtube.com/watch?v=JKj4un0v7Hk
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Social Media Buttons 
It’s always great if you give your readers the possibility to 

share your content and images on their social media channels. 

It’s not only an added value for your readers but also for you, 

since shared content on social media sites is a great way to 

gain new readers. Also the pin-it button from Pinterest is easily 

installed and gives your reader the possibility, to pin the image with just one click. 

Note: Social media buttons don’t need to be ugly and overly colorful. The little mint colored buttons 

up there are from Shrimpsaladcircus and downloadable for free. Also searching for “social media 

buttons” on Pinterest gives you lots of options. 

 

A balanced image/text ratio is key 
A tip from us pro blog readers to you: keep 

an eye on your balance of text and pictures. 

A super long text followed by 30 pictures is 

really hard to read and look at until the end. 

Also the other way around, so first tons of 

pictures, followed by the text is not ideal ei-

ther.  

Our recommendation: first post an image 

that sets the tone for the rest of the post. 

Write then a text and post the rest of the 

pictures underneath. Yvonne from the blog 

Fräulein Klein does it very well by always al-

ternating text and images with one an-

other. That way you’re kindly forced to look 

at all the pictures because you will want to 

read all she’s written in between the im-

ages. 

 

 

http://www.shrimpsaladcircus.com/2012/07/free-watercolor-social-media-icons-blog.html?utm_source=feedburner&utm_medium=feed&utm_campaign=Feed:+blogspot/fkuH+%28Shrimp+Salad+Circus%29
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Which images can I use in my posts? 
 

You have tons of product pictures at your disposal right within your tracdelight account. You may 

use these to build collages with them or just paste them in your blog post. Just click on a product to 

reach the product detail page of a product. To save the product picture, just do a right click on the 

image and choose “save as”. And don’t worry, you have all the copyrights to every image in your 

tracdelight account and may use them however you wish.  

So save your favorite items to your computer and display them creatively in your post or use one of 

our tools to do so.  
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Examples from our bloggers 
Following, you can see some examples of how our bloggers have used tracdelight so far. Let’s get 

inspired… 

 
Pic via ohhcouture.com 

Leonie of ohhcouture has created an inspiration collage out of our product pictures that show her 

favorite pieces of the shop Kleidoo. 

 

http://www.ohhcouture.com/
https://docs.google.com/document/d/12-p47J6pirDhq969A7WYgY0pG6R1TGM4gQ0u60Gf_mU/edit
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Magdalena of hoardoftrends used our matrix widget to show her favorite products of the moment 

in her sidebar. 

The Matrix is just one of many formats to choose from. Have you seen all the different ones in 

your tracdelight account? 

 

http://hoardoftrends.com/
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Hannah of Celebritiesandfashionnews put together a collage that matches her outfit of the day. 

And, very nifty, she also linked them again underneath the whole thing. Linking the collage and 

putting clickable text links is perfect to get your readers to click. 

 

 

http://celebritiesandfashionnews.blogspot.de/2014/07/pointed-pumps.html
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Another possibility on how to use the product images you can see on the blogs drezz.me and Dashing 

Rider. Antonia and Fiona have created a whole little shop by displaying hand picked products and 

linking the images to the according shop. This is a fantastic idea if you wish to display a lot of curated 

products at once, you could also name it “favorites for fall” or something similar. 

 

http://www.thedashingrider.com/
http://www.thedashingrider.com/
http://drezz-me.de/shop/
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Image by hoardoftrends.com 

 

And again, Magdalena of Hoardoftrends tells her readers about her newest purse purchase and dis-

plays a widget with alternative black purses right underneath the text. This is a good idea if your 

item is rather pricey or sold out and you wish to show also cheaper options or alternatives to your 

readers. 

http://www.hoardoftrends.com/
http://www.hoardoftrends.com/
http://www.hoardoftrends.com/


            

 
 

 
12 

 

How can I create an  

inspiration collage? 
 

Collages, like the one you see on the left by 

amazedmag, are ideal if you wish to write an 

article about current trends or a wish list or gift 

guide.  

There are different possibilites of creating a 

collage like this. Following, we have some tips 

and links for you… 

Paint  
You may all have paint installed on your com-

puter already. It’s quite simple and easy to 

use, yet got all features that we need in order 

to create a collage. Just check out our video tu-

torial to learn how to make a collage quickly 

https://www.youtube.com/watch?v=s5tYRPzHzOU 

Pixlr.com  
You have worked with Photoshop before? Then Pixlr.com might be right for you. It works similar to 

Photoshop but right in your browser window. And it’s for free! 

Fotor.com 
With Fotor.com you can not only build great collages, but also create profile images for all sorts of 

social networks. They come in the right size for easy upload – might come in handy from time to 

time.  

 

 

http://www.amazedmag.de/
https://www.youtube.com/watch?v=s5tYRPzHzOU
http://pixlr.com/editor/
http://www.fotor.com/


            

 
 

 
13 

 

 
Pic via picmonkey.com 

 

PicMonkey  
PicMonkey.com is a very handy little ape for editing images without installing complicated pro-

grams on your computer first. Just as handy is their collage tool with thousands of layout and color 

options. Not everything is included in the free version but it’s definitely enough to make some-

thing nice. 

http://www.picmonkey.com/
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Style Editor 
Don´t forget our own collage tool – the Style Editor. He allows you to build your own collage out of 

your favorite products. You can find it in the “Tools” section of your account.   

In our YouTube video tutorial you can see how the Style Editor works:  

https://www.youtube.com/watch?v=ApZp9lf19yU&list=UU9MInadn5BEyqkxJgpXZjvw 

 

 

 

How do you link your images? 
 

There are several types of readers. Some of your followers prefer to click on text links and others 

rather click on images directly. Therefore it is important to offer both options. Link your text and 

your images! 

Link images easily 
You can add links to images with Blogger or Wordpress – and it only takes you a second too. Here 

is an example how it works on Blogger and Wordpress:  

Blogger 
Do you have a Blogspot-Blog? First insert the picture on your blogpost and activate the picture by 

clicking on it. Choose „Link“ in the toolbar and enter the tracdelight URL in the field „web address“. 

https://www.youtube.com/watch?v=ApZp9lf19yU&list=UU9MInadn5BEyqkxJgpXZjvw
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Finally tick the box „open in new window“, so it takes the reader tot he shop in a new window rather 

than leaving your blog.  

 

Wordpress 
Wordpress has almost similar functions like Blogger. Click on the picture to activate the image and 

press the „chain“ button in the menu bar above the image. Copy your tracdelight link and enter it in 

the field „URL“. And finally tick the box „open in new window“.  
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How can I use tracdelight on my social channels?  

 
Do you want to promote your products on your social 

media channels (like facebook, Twitter, etc.) too?  

Some of our publisher do exactly that already – amd so 

can you. Do it like Valerie from simple-et-chic.de and 

post your personal recommendation on your facebook 

account. Or post links in the info box under your 

YouTube videos like Teetharejade. 

All you need is a Social Account in tracdelight. Just let us 

know you want one and we create it for you. You need a 

second account for that so it is clear for all shops that you 

will promote their products on your social media chan-

nels. Please, contact us if you want a Social Account. 

Send a mail to: publisher-support@tracdelight.com  

 

 

 

 

 

 

 

file:///C:/Users/mirmler/AppData/Local/Temp/simple-et-chic.de
https://www.youtube.com/watch?v=vgGxwgYsxwk
mailto:publisher-support@tracdelight.com
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Google Analytics: Evaluate your traffic 
 

If you wish to have a deeper analysis of your website then there won’t be a way around Google 

Analytics. With the help of this tool, you´re able to understand your followers and their behavior 

better. A Google Analytics account is for free and easy to handle. Check out YouTube for tons of 

tutorials on how to implement Google Analytics in your website: 

https://www.youtube.com/results?search_query=how+to+implement+google+analytics  

 

After one day you can see the first results. Here is an example of how it looks like:  

 

 

https://www.youtube.com/results?search_query=how+to+implement+google+analytics
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Link shortener for links that are too long 
 

Tracdelight links are long – and too long links aren´t practical. Use link shortener to cut your links.  

Bit.Ly is easy to handle and gives you some analytics too: 

 Hint: Use a “+” at the end of a bit.ly link. You can see the click statistic of this link 

(even if it is not your bit.ly link). For example: bit.ly/1yPPjOZ to bit.ly/1yPPjOZ+ 

 

You can find more tips on: mashable.com/2013/09/16/bitly-tips-and-tricks  

If you don´t like bit.ly, there are a number of other link shorteners out there:  

 https://goo.gl/ 

 http://tinyurl.com/ 

 http://t1p.de/ 

 

 

http://mashable.com/2013/09/16/bitly-tips-and-tricks/
https://goo.gl/
http://tinyurl.com/
http://t1p.de/
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Google should love you - Make your blog SEO-friendly 
 

 

 

A blog post that is full of keywords is not easy and fun to read. However, we think that paying a lit-

tle attention on how you write your articles in order to be indexed by search engines makes a lot 

of sense. That’s why we would like to share with you 7 to do’s in order to get a better ranking on 

Google. 

 

Your title: short and catching the interest of your readers 
Mention your keywords in your title. Adding it at the beginning is even better. The recommended 

length for a good title is between 5 and 6 words (around 60 letters). 
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Quality instead of quantity 
Don’t fill your blog with bad content. Duplicating content from other websites or text that seems 

too generic is not a good idea. It’s better to focus on the quality of your content and not the 

amount of articles. By doing that, you provide more added-value to your readers and you are also 

more likely appreciated by search engines. And you will get more backlinks from other websites, 

which are influencing your google ranking in a positive way.  

You should keep in mind that the minimum amount of words recommended per article is 250 

words. By writing longer articles, you don’t just keep your readers on your blog for a little longer, 

but you also help your Google ranking along the way.  

 

Use keywords 
Choose keywords that match your content. Don’t put too many keywords in your articles. Your 

keywords should equal between 2 and 3% of your content. Please take also into consideration to 

abstain from “money keywords” such as “cheap jumpers”.  

 

 

Work with categories 
Structuring your content with the help of categories is a good idea. It also helps search engine 

crawlers to check your website more easily.  

However, don’t go too crazy. A maximum of 15 different categories is enough, a category descrip-

tion for each of them is a plus. 
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Links & Co: Backlinks, internal linking and broken links 
Increase your link popularity by having links directing readers from other websites to your blog.  

Watch out: not every backlink will be considered an asset by Google. Important is, for example, 

that the website linking to yours has a similar topic than yours, that it includes “dofollow” links, a 

Page Rank and the anchor text of the links. Moreover, watch out that you have a “natural” in-

crease of your backlinks: getting too many backlinks too quickly makes Google suspicious!  

Internal linking means that you link from one article to another. Like “I have written about black 

dresses before in this post”, linking the current article to an old one you have written before. By 

doing that, you help your readers and Google to find similar topics within your site. Keep in mind 

that that Google likes all activities that make the reader stay longer on your blog.  

However, what google doesn’t like are links forwarding to 404-pages or pages that are not availa-

ble anymore. Delete all those 404-pages from your blog to make Google happy! A good tool to 

check broken links is http://www.brokenlinkcheck.com .  

 

 

 

Relevant URLs 
IDs and URL parameters are fine, but not really ideal. Most CMS give you the opportunity to define 

the URL for every single blog post or article. URLs need to contain your keyword and should be 

easy to read. 

http://www.brokenlinkcheck.com/
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Let your pictures do the talking for you!  
You can also get traffic from your pictures! How? It’s actually super easy. The title and the descrip-

tion of your image need to have your keyword by using alt- and title-tags. It’s best to even save 

them on your computer already with the keyword in the image title. 

 

 

Speed up your website 
Increase the PageSpeed score for your blog, because Google doesn’t like slow websites. Keep your 

data size as small as possible. Here are 3 tips on how to do that:  

- Resize your pictures to an adequate size (nothing over 1000 px) 

- Keep HTML und CSS data small  (no comments, no space) 

- Use browser-caching 

- Check your speed with pagespeed.de 

http://www.pagespeed.de/
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Useful links 
 

Lastly, we have collected some useful links for you that can help you to improve even more. 

Social Media 
 Organizing your Social Media Accounts: click here 

 Which image size do you need for your Social Media channels? click here 

 Here are some reasons why you should use LinkedIn: click here 

Additional Information 
 HTML knowledge for beginners: click here 

 General information about blogging: click here 

 A must-have for all beginners: click here 

 

 

https://hootsuite.com/
http://www.imforza.com/blog/social-media-design-cheat-sheet/
http://www.thesitsgirls.com/
http://www.codecademy.com/
http://icanbuildablog.com/
http://blogger-bible.com/
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… we reached the end of our blogger guide. We hope we could give you some helpful advice on how 

to improve your website.  

In case you think we forgot some important information, please feel free to contact us. If you need 

help or you have any problem with tracdelight, we will be there for you. Just send us an e-mail to 

publisher-support@tracdelight.com. 

 

The whole Tracdelight team wishes you a lot of success and fun with your blog! 

 

Raphaela, Magdalena and Joanne from your 

tracdelight Team 

 

 

 

 

 

 

 

mailto:publisher-support@tracdelight.com

