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Switzerland as a travel destination.



Switzerland Tourism: facts and figures

• Promotion of Switzerland as a holiday, travel and 
conference destination since 1917.

• Responsible for developing and implementing demand-
enhancing marketing programmes and promoting 
a strong Swiss tourism brand.

• Budget 2020: 98 million.

• 240 employees, 33 offices in 22 markets.



The dawn of a new era.
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Many of our touristic assets are directly linked to 
sustainable tourism.



Switzerland as a travel destination differentiates 
itself through sustainability. 
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We need to stand out to be seen.



We gave this standard a name.
A name that stands for sustainability in Switzerland. 
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Full communication speed ahead. 
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But Swisstainable is – and needs 
to be – more than “just” a great 
marketing campaign.



The Swisstainable programme. 



Partners.
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Swiss tourism industry becomes swisstainable.
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Requirements per level at a glance.



Recognised credentials lead to Level II and III. 

Credentials
Level II individually

Credentials
Level II combined

Credentials
Level III

B Corp
Bio Hotels 
Certified Green Hotel
EMAS
EU Ecolabel Tourist Accommodation
Goût Mieux
ISO 14001
Swiss parks label

act Cleantech
Barrierefreie Schweiz (OK GO)
Blaue Schwalbe
Cause We Care
Claire & George Hotelpartner
Culinarium (Gelbe Krone)
DGNB Schweiz (SGNI)
Echt Entlebuch Gastropartner
Ecocamping
EcoCook
ENAT Code of Conduct
...
...

Biosphere Tourism
EarthCheck
EcoEntreprise
Entreprise Citoyenne / Sustainable Company
Green Globe
Green Key (FEE)
GreenSign
Hostelling International’s Quality and Sustainability 
Standard
ibex fairstay
ISO 9001/14001 combined
TourCert
...
...

Direct recognition on level II with an 
appropriate proof

Recognised credentials (combined), 
i.e. at least two of the listed 
credentials.

Direct recognition on level III with an appropriate 
proof

16

The list with all recognised credentials is available under the following link:
https://www.stnet.ch/app/uploads/2021/02/Swisstainable_ManualNachweise_E.pdf

https://www.stnet.ch/app/uploads/2021/02/Swisstainable_ManualNachweise_E.pdf


Strong brand serves as the carrot on the stick.
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The way to the top for Swiss tourism.



What challenges and questions have we faced?



Conceptual questions.

An inclusive program to get everybody on the bus 
vs. limited to leaders only.

Auditing assessment and measures?



How to select the right credentials?



What is the role of destinations?



Question of roles and responsibilities within the industry.



Danke. Merci. Grazie. Grazia.



Questions and discussion.




