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CONSUMER BEHAVIOUR
+ FOOD TRENDS

LOUISE, LADY BOSS
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DESIGN
FASHION
INTERIOR

FOOD

MEDIA
TRAVEL
RETAIL
TECH
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CONSUMER
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IS CONFUSED
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OPPOSITES

NEW

RECYCLED
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HEALTHY

UNHEALTHY
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DISCOUNT

LUXURY
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FAST

SLOW
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ONLINE

OFFLINE
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65 percent think that
mobile technology
makes their life easier
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ESSENCE

69 PERCENT OFTEN FEEL THAT 
THERE IS NOT ENOUGH TIME 
TO GET THINGS DONE
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27 = 24 ?
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52 pERCENT FEEL THAT TIME IS 
MORE IMPORTANT THAN MONEY 

STANDING IN LINE



09/10/2018

19

2000+
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tOO MANY CHOICES
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•
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42 pERCENT OFTEN FEEL 
A NEED TO SLOW DOWN
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CONCEPTS
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FOOD IS MAGIC
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LIVE

*L LIVING

*I IMMERSIVE

*V VIBRANT

*E ENTERTAINING
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Case: ARKET

Case: IKEA
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FOOD TRENDS
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GIGA TRENDS
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MEGA TRENDS

FOOD 
TRENDS
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